





Not one, but several new Gross 
styles are now on the scene. New 
styles, with new appeal, new dis- 
tinction. Those fortunate enough 
to show them will again lead for 
public favor. 


Refreshingly different, Gross 


Mounts are one important step to- 


ward leadership. And they cost no 
more. 


MANUFACTURERS PFOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication; Lorain, Ohio, 
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Nothing 
escapes... 
not 

even 

the 


twinkle! 


Taking this 
same old story 
no time to spare 

nothing short of perfection. 

Yet the photographer ci 
through with flying colors. He 
caught expression, the nd ¢ l 
posed”’ dignity, ever 1e twinkle on in the 1 ones Pr idol repared De 
in the eye. You can get top-notch And, too, Superpan Pr mak Ansco, Binghamton, New York. 
portraits every time with the new, su ) pr aterial becau A Division of General Anil 
fast, Ansco Superpan Press Film 


Speed, of course, is an enviable 


ASK FOR THE NEW Ansco SUPERPAN PRESS FILM 








See how G-E Reflector Photolamps 
can help you! 


In the studio, or outside it, General Electric Reflector 
Photolamps offer you practical help. They’re com- 
pact... provide efficient, built-in reflectors... pack 

a real punch of light. 


...and now a beam spread for every need! 
WIDE —G-E Reflector photofloods give smooth 


light distribution over a 60° area. 


MEDIUM — new 375-watt G-E “MB” Reflector 
Photolamps give a 40° spread... permit up to 4 
lamps on one home circuit. 


NARROW —G-E Reflector Photospot concentrates 


light in 20° spread. Ideal for ‘‘spot’’ and special effects. 


You'll like all three types! Try them! 


Remember, theresa G-E lamp: for every photographic purpose 


GENERAL @@ ELECTRIC 
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Tis Here, Maybe! | 





The ‘‘gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Norman Helmer, Vancouver, B. C., had his studio 


knocked a foot off its foundations with accompanying 
damage to the extent of $3,000.00 when a driverless 
bus slipped its brakes, rolled down hill and crashed 
into the front of the building. The pleasant news was 
phoned to him at his home as the accident occurred 
after hours. Fortunately a vacant store across the street 
was available and, pending repairs, he was in busi 
ness again almost immediately. 


M@ Another Vancouver portraitist, George T. Wadds, 
recently sold his property on Granville Street to the 
city, which needed it for the approach to a new bridge 
He was paid $18,000.00 and promptly re-leased the 
building for a two-year term 


@ Still speaking of Vancouver, 18 members of the Prof 
Photog. Assn. of British Columbia, which at present 
chiefly centers in that city, put up $5.00 each to finance 
a series of spot radio announcements to push Valen 
tine’s Day portraits. The broadcasts called attention to 
the group P.P.A.B.C. listing in the local telephone di 
rectory 


Mas (Toby) Brown, owner of the Brown Studio, Cam 
eron, Mo., since 1896, died on the night of February 6, 
aged 77. He had been ill of cancer since September 
and had undergone two hospital operations. A director 
of the Missouri Photog. Assn., he was extremely active 
in civic affairs having served, among other capacities 
several terms on the city council and 42 years on the 
fire department, retiring as Chief. His widow will carry 
on the studio, assisted by Frank B. Taylor, long asso 
ciated with Mr. Brown, and Mr. Brown's niece, Miss Lois 
Douglas 


@ The Oesterreichischer Lichtbildnerbund announces its 
third international photographic exhibition, to be held 
in Klagenfurt from June 27 to July 23 and in Innsbruck 
from July 30 to September 30. Closing date for prints 
is June 8. For entry forms, write the Bund at Rudolf 
skai 42, Salzburg, Austria. 


@ For an organization with only 43 members, the 
Architectural Photog. Assn., with headquarters in New 
York City, accomplishes a great deal more than just 
holding meetings. Its latest achievement was a price 


survey to see what its members were receiving from 
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PRECISION PHOTO-LENSES 


An American Product Since 1899 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected, 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to F16 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through your dealer now 
for delivery as soon as possible 


the ¢: P- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 
317 East 34th St., New York 16, N. Y. 





GOERZ AMERICAN 


4 will give you a lifetime of t 
profitable satisfaction 
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the various architectural and national magazines in the 
market for photographs. Results were highly illuminat 
ing 


HM Clarence Rote, veteran photographer of the Seattle 
Post-Intelligencer, died recently at the untimely age of 
44 as the result of a brain hemorrhage. He started with 
the paper as a copy boy at 17 and became a photo 
gropher seven years later. 


@ in connection with our change-over from two maga 
zines to this vastly new and improved PROFESSIONAL 
we naturally had to notify many readers whose sub 
scriptions (originally received because of their P. A. of 
A. membership) were expiring. The following, from 
Roscoe Lewis, M.Photog., Charlotte, N. C., is so typical 
of many replies that we cannot resist quoting it: “Here 
is the renewal for Kay and me. We would not be with 
out the magazine and consider it the most attractive 
feature the P. A. of A. had fo offer.” 


WM Frank H. Wheelon, 59-year-old commercial photo 
grapher of Los Angeles, died at his home in Hawthorne, 
Calif., on February 11. 


@ Two cameramen on the staff of the Minneapolis Star 
Tribune won awards for excellence of pictures depict 
ing “America’s Children Today,” in a contest sponsored 
by the Grolier Society of New York City. The lucky ones 
were Earl Seubert and Joseph Linhoff. One hundred 
photographs were selected in all and were exhibited 
during February and March at the Empire State Build 
ing. Later they go abroad for showings in many cities 


H James Broughton, old-time Pacific Coast photogra 
pher, died at the British Old People’s Home in Sierra 
Madre, Calif., on February 8, aged 80 


B® The Wilkinson Photo Studio, Kansas City, Kans., was 
badly damaged by smoke and water on February 11. 
The second-floor studio suffered severely from a four 
hour blaze on the floor below. 


@ Alberto Felici, prominent photographer whose family 
hos been entrusted with the responsibility of photo 
graphing the Popes since 1863, died on February 17 
from a heart attack at the age of 78, in Rome, Italy 


B james M. Warren, Ill, staff photographer for the 
Southern States Cooperative, Richmond, Va., received 


considerable publicity in his home town of Bridgewater, 
Va., as the result of one of his Kodachromes of a street 
in that city. Blown up to 10x14, it was used in full 
color as the front cover of the January 29 Sunday maga 
zine of the Richmond Times-Dispatch, with the Bridge 
water daily runnning a fine day-in-advance story about 
it. 


Mork B. Mumper, photographer in Chambersburg, Pa., 
since 1901, died in his sleep on the morning of Feb 
ruary 7, in his 74th year. Moving to Chambersburg in 








My Beattie Portronic is a piece of sweet 
poetry...delicate as a watch, hard working 
as a bulldozer..... 1 LOVE IT! 


says Bob Waller ( 


well-known photographer 
of Hattiesburg, Miss. 


“My Beattie Portronic is a piece of 
sweet poctry with lightning flashes. 
| love it. 


It is fast and jaunty, like a derby favorite, yet humble 
and dependable, like Dobbin. 


The little lady is delicate and precise, like a fine 
watch, but wades through long hours of hard work 
as relentlessly as a bulldozer. 


The whirrrrr of the advancing film makes my heart 
sing as we whittle down long lines of students at 
schools and colleges. 


The beautiful blue light darting from the Chromo- 
Flash Commanders and the precise operation of the 
Beattic Portronic has, for me, taken the drudgery 
from ‘mass portraiture’. 


[am pleased and happy w ith the amazing little camera, 


and | plan to purchase a second one in the autumn.” 


Photographic Products, Inc manufactures the 
Beattie Portronic automatic portrait camera and 


Chromo-Flash Commander electronic flash unit 


® Ther y aiting 
eis a Por tronic Dealer nearb w 
¥ 
to bring oua dr amatic demonstration of this 


popular portrait equipment. ag ye yi; otographic 
“ ame 
complete literature and " d r / . Pi a 


dealer. 
955 North Mansfield Ave 
Hollywood 38, California 
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We Recommend 
These Books 


We seldom carry books in stock ond advertise these chiefly as 
a service to our readers, especially those in the smaller town 
because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.O.D 
but only if, in our considered opinion, they will be a valued 
addition to a studio's reference library 


PHOTO-FLASH IN PRACTICI 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank ]. Knaus 
PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
| ENLARGING 
By C. I. Jacobson 50 
ART OF RETOUCHING AND 
IMPROVING NEGATIVES AND PRINTS 
By Arthur Hammond 2.50 
PROFESSIONAL PHOTOGRAPHY 
FOR PROFIT, By Charles Abel 5.00 
SHORT CUTS TO PHOTOG 
RETOUCHING, By Raymond Wardell 1.00 
FHEORY AND TECHNIQUE O! 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY) 
By ]. Ghislain Lootens 
PRINT FINISHING 
By William Mortensen 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROMI 
FROM ALL ANGLES 
By Fred Bond 
FABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUI 
By Fraprie @ Morris 
SPEEDLIGHTS 
By Arthur Palme 2.50 
COMPOSITION AND PICTURES 
By Eleanor Parke Custis 6.00 


CHARLES ABEL INCORPORATED 
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| 1901 he was associated with the A. L. Rodgers Studio 
until 1916, when he took over the business and it be 
come the Mumper Studio 


HM Two Masters of Photography, Helen and William 
Gerdes, founders and owners of the Progressive School! 
of Photography of New Haven, Conn., spent their mid 


winter vacation at West Palm Beach, Fla 


It Happened to Me! 





Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure “‘gall”’ of a customer. We'll pay 
$1.00 each for any we can use for this column 











Ml Believe it or not, but a photographer in South Dakota 
actually received this ietter from a customer. We quote 
it verbatim: 

“We received the proofs for our wedding pictures a 
few days ago, and were well pleased. | made note on 
back of those proofs that we want and how many of 
each. We want a dozen of each of those that you 
thought would make good pictures 

“Here are some of the things we want you to correct 
if you can, 

Bust Picture 

1. Make Peter's face look more full 

2. Eye wrinkles removed. (Peter’s) 

3. Touch up bottom lip to make it a little thi 
(Peter's) 

4. Pearl’s nose seems to come down a little 
tween the nostrils 

5. Remove eye wrinkles 

6. The veil on side of head seems to be on crooked 
Can part of it on one side be removed to straighten it? 

7. Cheek bones a little too prominent 

8. One eyebrow darker than other 
Full Length Picture 

1. Remove shadow under bottom lip to make it look 
thinner. (Peter’s) 

2. Touch up hair, if necessary. (Peter's) 

3. Retouch hair, especially curl on left side of Pearl 
face. Also one hollow curl, darken it 

4. Pearl's eyes don’t look alike. One eyebrow need 
to be more arched and darkened 

5. Can skirt be lengthened to floor length next to 
Peter's shoes? We like the skirt better on the other fu! 
length proof 

6. The picture makes Pearl's arm look as tho she had 
a large muscle. Remove the wrinkles, or extra folds 

“These are just some of the things we want you to 
pay special attention to 

“Since you are so busy, and do such good work we 
know that it will be quite some time until you'll get 
them made for us, but we'd like to have them by De 


cember Ist. We want them for Christmas gift 








WHY ano HOW 


this picture was made with SUPERFLASH / 


Here’s the kind of picture 
you can take any time in the 
studio or on location... with 
two Superflash bulbs. 


From the diagram we can see 
that this particular picture 
was taken with two No. 2 
Superflash bulbs set 4 feet 
and 9 feet respectively from 
the subject. The camera is 
about 7 feet away. 


Now, why were Superflash bulbs used? Well, one of the most 
fidgety subjects to photograph~—as you well know—is a baby. 
So... first, you need a source of fast light that helps stop 
action ... second, you need light that does not bother the 
child’s eyes, causing squinting and squirming. In addition, 
you want light that has been scientifically designed to give 
SUPERFLASH you better pictures, day and night, anytime, anywhere. 
That’s Superfiash! 

Remember, when you use the set-up shown here you don’t 
need a flash-synchronized camera. Your regular camera can 
take fine flash pictures when you use the open-flash method. 
Just place your lights, shut down your camera opening to 
f/22, open the shutter, flash the bulbs, close the shutter! For 
new descriptive literature on the entire Superflash line, 
\ eeee ee mes Ww rite Sylv ania Electric Products Inc., Photolamp Division, 
500 Fifth Ave., New York 18, N. Y. 














REMEMBER, EXCLUSIVE SUPERFLASH FEATURES MAKE BETTER PICTURES EASIER 











Formerly WABASH 


PHOTOLAMPS: LIGHT BULBS; FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING, RADIO TUBES CATHODE RAY TUBES; ELECTRONIC DEVICES 
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The Market Place 
Professional 
Where addresses are not given, a ow 


Fi nishi ng Service request will bring them to you prompt 


NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
Developing, proofing, retouching, print ments are solely those of the manufacturers 
ing, enlarging, coloring, portraits in or distributors. 

















heavy oils, heavy oil copy restoration, 


Pierce Company, 3705 Nicollet Ave., Minneapolis 9, Minn 
copies, composites . all ot these ser has modernized photo-mailers, making them into good profit 
vices or a pe tion of them items. Pierce mailers, complying with postal regulations, have 
two pieces corrugated board, one long grain, one short, but 
using lighter weight board to reduce mailing weight and save 

postage. Now in two series. ‘‘Modern Girl’’ comes in 12 stock 
sizes, printed in black. ‘Smiling Girl,’ printed in maroon and 
five other colors on ivory stock, is in six sizes. Both can be 


Y QUALITY hod with studio imprint at no extra charge when ordered in 


500 lots of one size and style. New folders with complete price 


¥ SPEED lists will be sent free if you write on your letterhead. Other 
ECONO Pierce items are plastic aprons, gummed labels, etc. (Illustrated) 


Pierce photo-mail 
Fine quality, fast dependable service, ers “go modern.” Ss 
reasonable prices ~ 
ie & 
\ ee 


Return Postage Guaranteed By Sender 
v BIGGER PROFITS Please Handle With Care! 


Photo Tray Co. presents two-level Tri-Tray which 
sales, increase business. No laboratory functions as print washer and developing tray while also. main 

taining temperature control through use of circulating water 
overhead 


Out of the dark room you can promote United 


from faucet. Made of stainless steel; holds up to four 5x7 trays 
two 8x10 or one 11x14. When using two 5x7 trays or one 


It will pay you to use our 8x10, Tri-Tray permits simultaneous processing and washing 
ee Will also wash prints up to 16x20. (Illustrated 
Service 
SEND A new three 
Jane OSBORNE LABORATORIES purpose de 
LIST MIAMI BLDG » sth & ELM veloping and 
TODAY CINCINNAT 2, OUTO washing tray 


OSBORNE LABORATORIES 
MIAMI BLDG 

ith & ELM STREETS 
CINCINNATI 2, OHIO 


Please send a copy of your Price List. 


Please Print 
NAME 


Alfa Photo Corp. is importing three camera »stwar 
PUDLO products of Agfa Camerawerk in the American Zone of Ger 
many. Ventura, selling for $35.00 s folding camera with hard 

, coated 85mm Agnar anastigmat working at F/4.5 to F/32, fo 
ADDRI using three feet to infinity n Vario shutter with speeds from 
bulb to 1/200th; has built-in synchronization, built-in Newton 
CITy view finder; instant shutter release lever; cable release socket 
Ventura Deluxe, at $49.95 s similar but has 85mm coated 
Apotar anastigmat (same stops and focusing scale n synchro 


zed Prontor 5 delayed action hutter with elf-timer and 








peeds from bulb to 1/300th; also locking device f« time ex 
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Du Pont Introduces Warmtone 


TYPE 9034 
A LUXURIOUS, NEW PROJECTION PAPER 


Du Pont Warmtone Type 9034 is a tinting. It tones readily and its that are delightfully different 
totally new paper . . . you’ll like toning properties are superb luxurious outstanding. Your 


it right from the start. A product ; dealer has Warmtone in stock, It’s 
B E Stability. Another characteristic of pK : egeaaas , 


of Du Pont photographic research ; 
I gral Du Pont Warmtone is its longer 


available in all standard sizes and 

quantities; DL, Velvet Grain Nat 

ttn darievooin ural White Lustre, D.W. and EL 
e « OO 


a new richness. ..a soft warm Velvet Grain Buff Lustre, D.W 


Warmtone gives your projec ; 
‘ 8 ' I shelf life .. . a decided advantage 
tion prints luxurious new appeal 


tone full of animation and sparkle [ry Du Pont Warmtone in your Normal Grade. Ask for it by name 
Brings out the finest qualities of own studio. Discover for yourself E. I. du Pont de Nemours & Co 
your negatives and enables you to how this superlative paper can Inc Photo Products Depart 
deliver prints your customers will help you produce projection prints ment, Wilmington 98, Delaware 
enthuse about. Warmtone offers: 


Speed. The emulsion used for Du 
) . > aa 2 3 vn . ” a Ad 
Pont Warmtone has the speed Listen to'“Covalcade of America Tuc 
you'll need to produce more prints 





per hour. 

Latitude. The wide latitude of Du 
Pont Warmtone allows you to 
make perfect prints from your 
negatives. Reduces waste 


Surface Texture. Du Pont Warm 














tone has a superior surface texture 
that’s ideal for hand coloring or BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
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FOR 
TREMENDOUS 
SAVINGS 


in PHOTOMAILERS, 
PHOTO ENVELOPES and 
PHOTO SPECIALTIES 


send for the APEC 
1950 CATALOG 
and PRICE LIST 


Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 


Get the best at the best price! Buy APEC 
over 15 years the leading supplier of envelopes 
and printing to the photographers of America 


AMERICAN PRINTING & ENVELOPE CO. 
130 WEST 17th ST., NEW YORK 11 


It’s FREE...send for your copy TODAY 


AMERICAN PRINTING & ENVELOPE CO 
130 WEST 17th STREET, NEW YORK 11 
Please send me a FREE copy of APEC’s 1 
Price List. It is understood 
obligates mein no 


Catalog and 


NAME 
ADDRESS 
CITY ZONE STATE 
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New Agfa cameras: Karomat 36 above; Ventura at left 
Ventura De Luxe at right 


posures and double exposure prevention device. Both Ventura 
take 12 2%x2V%« pictures on 120 roll film. Karomat 36 35mm 
camera taking standard black-and-white or colo artridges 
Lens is 50mm F/2.0 Schneider Xenon, hard coated n yn 
ronized Compur rapid shutter with speeds from bulb to 

500th. Features new type rapid film transport lever ocking 
device for time exposures; coupled split image range finder 
Film transport operates at one film per second while automat 
cally cocking shutter and moving exposure counter All 
trated 

DeJur-Am rp.’s 8mm Emba 
ret mera, offering six speeds to 64 frame 
tion magazine loading U run on one winding 
peed nstant-stop motor. Comes equipped with ch 
coated universal focus lens or F/1.9 coated len 
focu or focusing mount. All lenses fully ° 
fetime guarantee. Has built-in 
single frame control; release lock permitting operator 

nto picture. Finished in brown leatherized 

lens at $124.5 F/1.9 at $134.50; F 


mount $146.5 o 3 ncluded rT 


Embassy 8mm three 
lens turret motion 


picture camera 


warmth of tone 


development latitude 








for the professional... 





GEVALUXE VELOURS 
ARTEX and TONEX* projection papers 


NOVABROM enlarging paper 
(single and double weight) 


NOVAGAS contact paper 
(single and double weight) 


Projection and P.O.P. proof paper 


GEVAPAN* sheet film 
PANCHROMOSA sheet film 
GEVACHROME?* sheet film 
SUPERCHROME sheet film 
COMMERCIAL sheet film 
COMMERCIAL ORTHO sheet film 


* New products. . . ask your dealer 
or write for information 


The GEVAERT COMPANY of AMERICA, 
23 West 55th Street; New York 19, N. Y. 


In Canada: Gevaert (Canada) Ltd., Toronto, Ont. 
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WHAT EVERY PHOTOGRAPHER 


HAS BEEN WAITING FOR... 


The sensationally different 


MACVAN tin tens 
REFLEX 
STUDIO 


CAMERAS 


to bring picture 
making costs down 


Price $327.00 to $488.50 incl 


Tax 


MACVAN MANUFACTURING COMPANY 


2095 M re Street SAN DIEGO. CALIF 
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One of Calumet’s 
new stainless steel 
baskets. 


. Chicago Camera Co., 2326 S$. Michigan Ave., Ch 
lil. makes possible speeding up darkroom production 


line Calumet stainless steel baskets in three stock sizes 


cago 16 
with new 
Fitting 
basket and prints are 
transferred from one to the other and thence to washer 
inating individual 
(Illustrated) 


nside developer trays and hypo tanks, 
elim 
handling, expediting 


quantity production 


. Camera Specialty Co. will send (if you request 
letterhead) their new 1950 price list, featur 


t on your 
ng new 


cameras and 


world 


equipment imported from all parts of the 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











DRYING SHEET FILM 
BY KENT BELLAH, SAINT JO, TEXAS 


When sheet films are clipped to a line or wire for dry 
ing, the work will be 
When 
film, as is the case with so many of us nowadays, the 
8x10 
enlarging and this condition is made worse by the clip 


speeded up if they are hung 


horizontally. two exposures are made on 5x7 


3x5 size is too narrow to space properly for 


marks which result when the films are hung vertically. 
If the films are hung horizontally then the marks are 


eliminated. 


DARKROOM FUMES 
BY MISS GLADYS GROFF, CROOKSVILLE, OHIO 


If developer and hypo fumes annoy you in the dark 
room, try setting up an electric fan underneath the work 
bench or sink. This will draw the fumes down and away 
so they won't bother you so much. Aim it toward you 
but ct an angle so it does not blow at your feet and 
legs but off to one side along the floor 
colds that the draft 
strike me directly. And be careful to set or guard the 


1 caught sev 


eral before realizing should not 


fan so you won't stick a finger in it should you bend 
down abruptly. 








CHILCOTE’S BRIDAL PHOTO-MOTIVES 


will bring you more photography business. 
The sales helps in this copyrighted 
promotional service convince the brides 
in your community that your studio can 
give them more beauty, more value 

in wedding photegraphs ... more of those 
personal services that make the wedding 
an oceasion to remember. Effective bridal 
displays, direct mail folders, newspaper 
mats, “Thank you” folders and other sales- 
producing services and ideas are included. 


CHILCOTE MASTER MOUNTINGS, MASTER 
PHOTO FRAMES AND BRIDAL ALBUMS 
are the perfect settings for lovely wedding 
photograph collections. Choose from 
outstanding superior folders, salon mats, 
metal frames and albums in an unusual 
variety of designs, colors and finishes. 


Send for your Bridal Photo-Motive kit and 
Chilcote Catalog TODAY! 





a 


THE CHILCOTE COMPANY 
2140 Superior Avenue 
Cleveland 14, Ohio 





Please send me free Bridal 
Photo-Motive kit, B-50 


Masier 


Please send me the Chilcote 
Catalog 


: Mountings 


NAME 


STUDIO 


ADDRESS 


a | 


THE CHILCOTE COMPANY © GENERAL OFFICES AND PLANT: 2140 SUPERIOR AVE, CLEVELAND 14, OWIO 
WEST COAST OFFICE AND PLANT 1625 POPLAR STREET, OAKLAND 7, CALIFORNIA 


Professional 
Photographer 





16 
The 





THE WALTER 


artists to the professional 


GAEHLER CO. 





Sketches — 





Copy Restorations — 


Oil Paintings On Canvas — 


Miniatures — 


Illustrated catalog and price list upon request. 








SUGGESTION FOR BETTER TONING 
BY GEORGE D. AVANT, TALLAHASSEE, FLA. 


If you find that Flemish-type direct toners produce too 
cool a tone on warm-tone portrait papers and the ton 
to 70 F., try 


two minutes in 


ing takes too long at 68 soaking the 


100 


before toning. Prints will tone much faster and the re 


prints for about water around 


sults will be richer and warmer. If your toner is below 
68 this method can be used to advantage because it 
is much easier to soak the prints in warm water for a 
couple of minutes than to heat up the toning solution 


Care 


while 


must be taken to agitate the prints thoroughly 


toning, to prevent possible streaking 


KEEPING HANDS OUT OF DEVELOPER 
BY C. E. FORD, WINSTED, CONN. 


Speaking of cures for Metol poisoning | have been 


reading a back issue 


at all? I'll 


why get your hands into the 


developer agree that most print tongs and 


similar devices are not very helpful but | discovered a 
really worth-while substitute. Ask your dentist to get you 


a pair of “dental cotton pliers These are about six 


inches long and the ends can be bent to suit anyone's 
needs. | have used such pliers for handling prints in 
and work faster 


hands. 


the developer for 30 years 
with their 


than most 


people can A brand-new pair, in 


Professional 
Photographer 


stainless steel, will cost only about $1.75. Chances are 


your dentist may have a discarded pair, the tips of 


which are broken. They can still easily be bent to the 
desired shape with ao pair of pliers if the tips are first 
heated. They are very light. | hold them between the 
thumb and, with the back end in the 
center of the palm, they virtually become fingers. This 
to hold best 


otherwise they will be clumsy to handle 


forefinger and 


is the easiest way them, and also the 


SAVING TIME ON GLOSSIES 
BY GEORGE D. AVANT, TALLAHASSEE, FLA. 


Very often a glossy print for the newspaper is required 
from the same negative from which finished portraits or 
candid 


will save considerable time if he will determine exactly 


prints are being made. The darkroom worker 
the exposure ratio in F stops between the portrait and 
After the 


portrait order is completed, simply stop down the en 


the glossy paper used for such reproductions 
larger the and make the 
glossy, 
have found 


required number of stops 
using the identical 
that for 


use (normal grade) to the glossy paper we deliver for 


exposure and dodging. | 
the particular portrait paper we 
newspaper reproduction (#3 contrast) a difference of 
two and one half stops will permit the same develop 
ment with exactly the same exposure and dodging. This 
ratio may be easily found between any two papers by 
experimentation. 








Ph anos 
ag VG © 
GREE 7/ 


Ss Vestindlice 
PHOTOMOUNTS and ALBUMS 
from an oulalandding line 





WEDOING ALBUM 


\al 


BY cme 


BA 


THE JOHN BYRNES co. 


33 LYMAN ST. 
SPRINGFIELD, MASSACHUSETTS 
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Three Books 


as Necessary 
as Your Camera: 


PROFESSIONAL 
PORTRAIT 
LIGHTINGS 


} 
tne 


American 


$7.50 


100 examples of lighting procedure of as 


many leading portraitists; each 
photograph accompanied with lighting dia 
gram and detailed discussion. The equivalent 
of 20 convention demonstrations wrapped up 


In one package for permanent reference 


COMMERCIAL 
PHOTOGRAPHIC 
LIGHTINGS 


More than 120 
strations by 
graphers; each photograph complete with de 
ligh Th 


1gnting 
henting 


$7.50 


‘oe 1 
commercial hghtin demor 


over 


noted commercial phot 
tailed explanation and diagram 


answer to almost any mmercial 


problem 


PROFESSIONAL 
PHOTOGRAPHY 
for PROFIT 


Whol 
established 
pher, including 


story 


fully 


floor plans, 


t 
{ 
1 
hI; 


esta 
All by Charles Abel. 


Check to 


CHARLES ABEL INCORPORATED 


Ohio 


Send Your 


519 Caxton Building Cleveland 15 


Book Reviews 
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We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 





MB HANDBOOK OF OTION-PICTURE 
Emile E 


Cloth 


TECHNIQUES 
200 illu 


Whittlesey House 


Brodbeck 
$5 95 
A highly 


pages, over 


Publisher 


postpaid 


practical textbook on 


the making of 


an expert who, while not writing down to h eo 


the faculty of making himself both understandable and 
ng Motion pictures are 
the fields of both 
phe 


becoming increa 


ngly 


industry and portraiture and those 


who can turn them out well face a wide expan 


ed profit possibilities. Commercial photographer 


have already permitted industrial 
nto the hands of a few 


estab! 


from them iparative 


hove very nearly hed ao r opoly. Portrait 


faken uf 


like 


pecia those who have already 


of weddings, anniversarie and the 


Jeration to offering motion 


they do 


ture serv 


events. Unless amoteurs w forestall ther 


candid business will go with the movies. A good 


finding out what's what with 8mm and 16mm m 


would be by buying and studying this book 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired 











BM On January 14 to 16 the Texas Photog. Assn. held 
263 in at 
tendance. On the program were Mrs. Virginia Leberman 
M.Photog., Austin 


Chalmers-Marvin 


their annual convention in Galveston, with 
of the 
Burchard; Mi 
Bryan; Pau! Gittings 
M.Photog., Houston 
Lindenthal 
Must 

Rose 

Billo Smith 


Farren; 
Miss 

Bolmanski 
Martha Pyke, 


Lawless; |. B 


Gene 
Studio; 
Mary Lou Witwer; L. J 
M.Photog., Houston 

W. D. Smith; Milton 
Burchard; John 


affair 


representatives 


Agnes 


Frank 
been 
pres.; Mrs 


San An 


Rose, San Antonio have 


quite an New officers are Mr 


Joy Litterst, Houston, vice-pres 


tonio, sec.-treas 


@ The 
been busy. A meeting on February 6 was followed by 
13 and in March 
the 


Profes. Photog. Assn. of British Columbia has 


a dinner on February came the an 
frolic. At 
January 9 new officers were elected as follows: D. C 
S. Campbell 
New Westminste 


sec 


nual spring annual general meeting on 


Clowes, New Westminster, pres.; J Van 


Stride, 


Vancouver 


Charles 
C. Helmer, 


couver, vice-pres 


treas.; Norman 








{ ASTMAN KODAK 
STORES, nx 


It Is ied Baas 
To Use This Catalog 


FOR YOUR CHERISHED 
PHOTD PONTHAITS THAT 


A selection of photo frames that is logically bal- Met wr rhaMeo ts 
anced in styles, sizes, and prices each pattern 
desgined specifically for the professional photogra- PCE eae aE ee 
pher’s market. for studio 1 it will stimulate 


and promote 


~ AMER A 


HON “2 ad ory Keep your frame display up to the minute with 
sik | these Nationally Advertised Overton Originals; fill 
in as needed by ordering out of stock from your 
close by Eastman Kodak Stores. It’s good business to 
use The Majestic Catalog. 
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The Editor's Commentary: 


\ 
\ 





To many long-time\ readers of THE PROFESSIONAL PHOTOGRAPHER this first 
issue of the magazine ik its new and modernized format will come as a bit of 
a shock but, I hope, a pheasant one. As all know by now who read my lead 
article in the March (firal) issue of The Commercial Photographer and a sim- 
ilar one in the March iss of the old Professional, this is a combination of 
the two and, as explained indetail inthose articles, this re-born (though 
43-year-old) magazine will\be mailed to all subscribers of the former two 
until their subscriptions expire. By that time I trust they will like this 
so much they will not hesitate to renew. 


». 
\ 











After sixteen years of urmfortunate but neces sary neglect, while prac- 
tically all my time was given oVer to building up The Photographers" Asso- 
ciation of America, I am at lasf_in a position to devote myself exclusively 
to this magazine and my other a writings. What has already been 
accomplished by reason of that fact speaks for itself, I think, in these 
pages. \ 





It is my purpose to develop a magazine that will adequately serve all 
major phases of professional photogrephy: portraiture, commercial work, il- 
lustration and advertising photography, architectural photography, indus- 
trial photography. The noted photogr&phers whose names appear on the Con- 
tents page, and who thus comprise my Yoard of editorial advisers, are in 
themselves a guarantee not only that wA will remain upon the right track 


but that what is published in this magazine may be regarded with respect and 
confidence. \ 





Thanks to a completely new and moderm typographical "dress," careful 
and detailed attention to the preparation of\individual page layouts for the 
purpose of presenting editorial material in\its most attractive form, the 
profuse use of fine halftone illustrations an§ a general "pepping up" of each 
issue through the use of color throughout, the changed PROFESSIONAL is far 
easier to read and, I am convinced, a lot more\difficult to put aside after 
afirst glance or two. The only factor remaining unchanged is the page size. 
SO many magazines have gone to a larger page that\ to me, they are all begin- 
ning to look alike and, as an avid reader myself,\I prefer a size I can hold 
comfortably in my hands in an easy chair rather than one I have to spread out 
on a desk or table. The many photographers whom I have queried on this point 
agree with me. \ 


\ 





Let me make one thing quite clear. This first i§$sue is no "flash in the 
pan." The handsome feature section will continue, with material for months 
ahead already in type and awaiting its turn. The use of color is a permanent 
part of the program. Illustrations in full color will \appear whenever pos- 
sible and probably, before long, in every issue. Given your support I pro- 
pose to make this the kind of a magazine that every profes$ional photographer 
has always wanted -=- one he can show his friends with pride. I hope you like 
it~ \ 
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JOHN LAVECCHA, ticnmrnoroe 


By Charles Abel, A.RP.s., Hon.M.Photog. 


MY CHOICE of the term ‘Old Master’ to characterize John Laveccha of Chicago is 
deliberate and in no sense a pun on either his fifty-one years in photography or his 
possession of The P. A. of A.’s coveted Honorary Master of Photography Degree. To 
my mind no word or phrase can better depict one of the few men in America who still 
carry on the traditions of such past camera portraitists as Garo, Goldensky, MacDon- 
ald, Erickson, Schanz, Julius Strauss, Stein and those others who believed, as does 
Laveccha today, that portrait photography is not merely a livelihood but a respon- 
sibility to posterity. 

Everyone recognizes the Old Masters of the brush and the chisel. | would be 
the last to place photography on a par with painting or sculpture as an art, but | 
will insist to the end that photography, good photography, the ability to control light 
as the painter handles his brush and the sculptor wields his tools, in the manner that 
light is manipulated by such as Laveccha and his peers, is an art in itself. And few of 
those whose memories go back with mine will disagree with my selections although 
most will wish to add a few more names (there were also some women) which | have 
omitted solely for lack of space and because after all these much-too-brief lines are 
to be about John Laveccha. 

John was born in Italy and came to America at the age of thirteen, first settling 
in Hazleton, Pennsylvania, which he left after a few years because he thought — and 


LAVECCHA LAVECCHA 














Few photographers 
will fail to recognize, 
in this distinguished 
characterization, 
the popular P. A. 
of A. Past President 
George F. Grignon, 
Hon.M.Photog., of 
Chicago. 


how right he was — that there would be a 
greater future in a larger city. At eighteen 
he was painting miniatures on ivory but the 
field was not too promising and, fortunately 
for photography, he selected that as his med- 
ium for the future. He still paints in oil occa- 
sionally and his basic knowledge of the paint- 
er's art is plainly discernible in his everyday 
portraiture. 

Laveccha, and in my experience this is 
true of any top-ranking photographer, has no 
real preference with respect to equipment. In 
his own comfortable residence studio in a big 
old home on Sheridan Road — to which he 
moved after many years in an appallingly ex- 
pensive location on Michigan Boulevard — 
he works today chiefly with fluorescent light, 
picked up with incandescent. ‘This,’ he says, 
“isn't too strong and doesn’t give my subjects 
too harsh an appearance.”’ He uses a variety 
of lenses, his selection of course depending 
on the sitter and the pose. Although | happen 
to have chosen four head-and- shoulder por- 


traits John 


to accompany this short sketch, 
favors the three-quarter pose because he con 
siders hands an important index to character 
Clothes, to him, are secondary in a portrait; 
the inclusion of props he considers entirely 
unwarranted. His aim in every portrait is to 
convey likeness and character. Lacking like 
ness, he feels, a picture is no portrait while 
without character, he emphasizes, it is no 
more than an adequately arranged map of 
the subject's features. 

My knowledge of John Laveccha's ar 
tistry is first-hand. | have seen literally hun 
dreds of his photographs, not only print: 
made for exhibition but his every-day work 
— negatives lifted out of the hypo and print: 
passing through the wash-trays. | have watch 
ed him demonstrate before conventions and 
meetings, making negative after negative of 

random 
light 


whatever 


persons chosen at from his audi 


ences, using one and a reflector or 


several lights, came to hand or 


(Turn to Page 64) 
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SOCIETY PHOTOGRAPHER 


BY JEROME ZERBE 








ABOVE: THE DUKE AND DUCHESS OF WINDSOR AT 
PALM BEACH. BELOW: THE ‘‘ORIGINAL GIBSON 
GIRL,’ MRS. CHARLES DANA GIBSON, WITH THE 
LATE MRS. HARVEY CUSHING (KATE CROWELL OF 
CLEVELAND) AND HER DAUGHTER, MRS. VINCENT 


ASTOR. 
ASG 


PHOTOGRAPHY but it is 
both my business and a way of life. 


with me is no art, 
I'm a 
snapshooter — not 


an artist! It began in 


Cleveland twenty years ago when, to enliven 
Parade magazine of which | was art editor, 
| began taking candids of parties for cele 
brities that Mother and | gave in our Norfolk 
Road house. They were far more successful 
than the magazine, which folded, whereupon 
| moved on to New York and doing work for 
Town and Country. There wasn’t enough of 
it to make possible the kind of a living | 
wanted, so | became press agent and photo 
grapher at El Morocco, the very smart night 
club which was then in the first flush of its 
great success. It became the rage to be pho 


tographed against the club’s zebra-striped 
settees and the pictures were printed not only 
in the daily papers but in slick 


throughout the world. 


magazines 


After four years there, enough outside 
work made it possible for me to free-lance 
entirely. The pre-World War Il years kept my 
camera busy for Harper’s Bazaar, Town & 


Country, Life, Look and other magazines as 


well as photographing the Woodbury soap 
debutantes for that and 


advertising series 


covering the Brazilian Pavilion at the New 
York World’s Fair one year and the Italian 


the next 


Came the War, and | served 
Photographers Mate in the Navy, 


as Chief 
to learn for 
the first time the simple processes of develop 
ing and Wash 
ington were followed by two most satisfac 


printing. Several months in 
tory years in San Francisco, 
Public Relations Twelfth 
Naval District. From there to Admiral Nimitz’ 
staff in the Pacific, 


for the Japanese surrender. It 


in charge of the 


Laboratory for the 


ending up on the Missouri 
was a tremend 
ously interesting and moving period and to 
day my sympathies are with the Navy in its 
troubles with Johnson. 
Returning to New York 


in the late fall 








of 1945 | found I'd have to bring suit to re- 
gain my apartment that I'd sublet. Chester 
Bowles had done nothing in O.P.A. to protect 
the servicemen. It was a bitter experience as 
all my equipment being in storage, | was un 
able to work. When after months | 
did get everything straightened out it took me 
some time to get back in the groove. Now all 


several 


is fine. | write and illustrate a weekly story on 
social personalities for the syndicated Sunday 
Mirror Magazine, am society editor of Town 





DRESS DESIGNER AND PERFUME. EXPERT 
ELSA SCHIAPARELLI AND HER FAMILY. 


& Country, and handle advertising assign 
ments and candid portraiture such as debuts 
and weddings on the side, as well as other 
magazine work. 
My New York 
Files and equipment are concealed in Frencl 


commodes and my albums, of which there are 


apartment is my office 


now over sixty, are neatly stored on shelves 
in black-and-gold bookcases on each side of 
the fireplace. My desk is a large, important- 


looking Louis XV bureau whose wide top 





ERBE 


makes an excellent typewriter and working 
surface. My place has only two rooms, but 
both are and well 


high-ceilinged adapted 


for their necessarily frequent background 
use. As for cameras, today | use only a Rol- 
leiflex with flash attachment, finding a sup- 
plementary flash ample for all over-all shots. 


The pattern of my life is now pretty well 


RAILROAD TYCOON ROBERT 
R. YOUNG SURROUNDS 
HIMSELF WITH A BEVY OF 
SOCIETY BEAUTIES AT THE 
GREENBRIER HOTEL. 


established. Breakfast in bed at nine every 
morning. Up by ten and either at work on a 
story at home or over to the office. Lunch 
with friends and then to Weiman & Lester, 
who have done my finishing for ten years, to 
pick up whatever prints they may have ready. 
Back to my desk until cocktail time, when 
there are usually invitations with dinner fol- 


MRS. HARRISON WILLIAMS 
AND FRANKLIN D. ROOSE- 
VELT, JR., AT A CHARITY 
RELIEF PARTY. 





lowing. At least two nights a week | stay at 
home working on my albums. By Friday noon 
I'm off on the train to my house in Essex, Con 
necticut. This is my real home and | never al- 
low anything but photographic jobs to inter- 
fere with my pleasure in it. Monday morning 
| take a train that will get me to town by 
noon. And there you have what | like to con- 
sider my normal existence. 





CHRISTMAS ON FIFTH AVENUE 


This routine is constantly interrupted by 
trips to gather photographic Last 
summer it was three months in Paris, and last 
(This in January,—E€d.) 
alone there were trips to Chicago, Philadel 
phia, Washington and a week in Cleveland 
It's an active, interesting life that, while it 
doesn’t pay enormously, has many compen 
sations. | like it! 


material 


month was written 
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DATA: 


A HOME PORTRAIT taken on location with a 5x7 Korona 


view camera. An instantaneous exposure with a Packard 


71 


hutter and /7'/ 


Bausch & Lomb Tessar lens stopped to 


F 8, on split 5x7 Tri-X film developed seven minutes in 


DK-60a. Reproduction from 8x10 projection on Opal G 
D-55. White blanket 
#1 photoflood in 
bench 


photoflood in 


jeveloped about two minutes in 


d as background, illuminated with 


reflector behind subject, who was seated on 


high. At 
high. At 


twenty-eight nches left = 


Sphero-Lux spot six feet left front #2 photo 


flood, at camera level (four feet high) in reflector with 


k diffs ' right front 2 photoflood, raw 


CRITICISM: 


SENSES a 
photograph 


ONE feeling of distortion 


The 


upon looking at 


nearest the 


due 


this leg 


should be 


camera appears 


t the size it to a lens of too short 


wice 


a focus, though some of the distortion could have been 


eliminated by raising the camera. 


The bad placement of the boy’s right hand, empha 
sized by too much lighting on the sleeve, gives it the 
appearance of being cut off. Placed on his ankie, or 
holding his leg, the result would have been more pleas 
ing. There is too much light also on the shoe and the 
detail 


could 


other hand, burning out all and making both 


too prominent. Printing-in have corrected these 


faults. 


The head is out of focus and, because the light was 


improperly controlled, there is too much of it on the 


ear. No white shows in one eye and there are no high 
lights in either. The fact that the head is out of focus 
may have caused some of this but retouching could have 
closes 
appear bu! 
that ts to 


corrected it to some extent. Sometimes a smile 


the so much that highlights do not 


lighted 
say, from a forty-five degree angle 
be found 


eyes 


usually if a subject is correctly 


will 


highlights 


regardless of expression 


The shirt and suspenders are sharper than the face, 
should be in focus. The 
much too prominent, should been etched 
the The crooked suspenders dis 
It is of course very difficult when photograph 
child to be that the 
straightened but in a case like 


removed entirely, 


whereas all white lining of the 


pocket, have 


out on negative are 
turbing 
clothes 
the 


which would 


sure are properly 


suspenders 


ing a 
this 
should have been also 
have done away with the clip that causes a bad light 
the back of This 
lot of trouble and, because the dark 


the light 


spot at the neck. would have saved 


the cameraman a 


suspenders against sweater attract too much 


attention, would have improved the picture 


The body appears to have been blocked out, prob 
ably because the white blanket used for a background 
did not 
it should be 


work out too well. If blocking is done at all, 


well done and not be obvious 
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Consider these 
two factual views 
of service station 
equipment. Which 
of the two gets 
your attention — 
this? 


—or this! A short 
time exposure, 
plus multiple - 
fill-in. Made for 
Hill & Knowlton, 
Publicity Counsel- 
ors for The Aus- 
tin Co, — Engi- 
neers and Build- 
ers. 
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RICHARD AVERILL SMITH 
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ADDING ALLURE to LOCATION SHOTS 
By Richard Averill Smith, s.phots 


RICHARD AVERILL 


WHEN A PHOTOGRAPHER makes a picture in his studio he literally creates a setting 
to suit his purpose. That is, he starts at scratch. . 


. selects just the sort of background 
he wants. . 


. adds any necessary surroundings or accessories to enhance his compo- 


sition . . . has enough room for a proper camera angle . 


. . has complete control of 
lighting — both as to intensity and direction (to say nothing of availability of differ 


ent types) . . . AND the chance to develop immediately and reshoot if he is not per- 
fectly satisfied. It is small wonder that the man accustomed to working under these 
controllable conditions is apt to approach a location assignment with a negative at- 
titude . . . a feeling that he will do his best, but that his customer must be satisfied 
with something short of perfection. 
Yet hundreds of successful photo-illustrations are shot each month on location 
. in department stores, hotels, industrial plants, public buildings and homes. Shot 
under inflexible conditions, which the photographer must accept and work around 
. shot against brilliant window areas which cannot be screened . . 


. shot with port- 
able lighting equipment which (in most cases) must keep within average fuse load 


Water cooling tower and electric sub-station equipment at the University of Mary 
land. Made for Hill & Knowlton, Publicity Counselors for The Austin Co Engineers 
and Builders. A run-of-the-mill engineering record shot, lifted out of mediocrity 
merely by filtering the sky and waiting for a dramatic cloud formation 
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RICHARD AVERILL SMITH 





This man is loading bags of cement at the Hudson, New York, plant of the Univer 
sal Atlas Cement Company. An axiom of advertising art is that the eye goes to the 


lightest area of a picture, which shoud be the subject 


What if the subject is dark 


and its unimportant surroundings light? Cropping and deliberate darkening of ob 
jectionable detail throws the subject-matter into proper perspective. (A full lighted 
synchro-flash shot, corrected by special printing.) 


capacities and, many times, shot under 
circumstances where factory operation, or the 
flow of public traffic, may not be seriously 


curtailed. 


The most important asset for such as- 
signments is an unlimited stock of patience 
. . . for success will come only with the appli- 
cation of the same careful technique as is re- 
quired in the studio. Proper accessorizing; 
intelligent lighting (a natural simulation in one 
instance . . . a dramatized source in another); 
effective placement of models; and over and 
above all — a carefully balanced composition 
that accents the required subject . . . elimin- 
ates or subdues unimportant details . . . yet 
packs a punch that makes the picture tell its 
story at a glance. 


It is helpful to consider every view as 


doing just that . . . telling a story. If a scene 
has no story . . . dramatize one into it . 


give it some interest or don’t shoot it. Nothing 
is so blah! as a picture without interest or 
reason. Don’t misunderstand me, you don't 
have to stick a bathing beauty in a scene to 
give it public appeal 
to contain some story reason or dramatized 


but it does have 


interest to make it click. 


It makes no difference if your client's 
accompanying representative says he is con 
tent with a factual record of whatever hap 
pens to be present. On the average installa 
tion job, for instance, the client's representa 
tive is apt to be one of the salesmen for that 
particular territory and salesmen have 
little or no understanding of the exacting re 
quirements of today’s publicity or advertising 
illustrations. You must learn the intended use 
for the pictures you are assigned to make 

. visualize what the home office SHOULD 
receive for that purpose 


them. 


and give it to 


No longer can the photographer get by 
with merely being a good photo-technician 


If he is to be successful, he must combine 
many of the abilities of an art director 
have a working knowledge of product mer 
chandising and, for possible publicity 
release, know what will appeal to the aver 
age editor. This sounds like a large order 
. an impossible number of qualities to be 
expected from any one man. Don’t be too dis 


turbed. Actually, it boils down to a matter of 








Perhaps a careful 
study of these small 
home views will best 
point up the story of 
glamourized commer 
cial photography. This 
represents a good, 
clean-cut, factual real 
estate picture, which 
is quite acceptable 
for its purpose 








But this shows every 
thing that is contain 
ed in the first, PLUS 
a glorified living 
quolity. The recipe? 
Back off the camera 
and raise it to in 
clude more landscap 
ing; add sunlight for 
spice, clouds for ac 
cent, and a figure 
for human interest 
(Courtesy of “Better 
Homes and Gar 
dens.) 


RICHARD AVERILL SMITH 


ordinary common sense . . . of making use The suggested camera point of view 
of the brains and background knowledge that may, or may not, be the best one . . . that is 
the average photographer already possesses. the photographer's responsibility to decide. 
But he must think for himself . . . and not fol- If the product is small, and other larger pieces 
low directions too literally. One should listen steal the show . . . a semi-close-up might be 
carefully to the salesman . . . he knows the used to eliminate unimportant objects and fo- 
product's selling points... and then consider cus attention where it is wanted. This same 
how this information can best be illustrated effect can often be achieved with lighting 
in a compelling manner. ... by highlighting the subject and darkening 





So you think “mod- 
els’ are unnecessary 
for exterior scenes? 
Which of these two 
pictures of a 
ming pool gets your 
interest vote? (Also 
doing its subtle share 
— the sky — and 
intensive print shad- 
ing to gain foliage 
detail.) 


swim- 


the rest to a slightly lower key. It is surpris- 
ing what can be accomplished in this direc- 
HON... « . . by delib- 
erately printing certain areas several shades 


right in the print room . 


darker. 

Human interest gives spice to most pic- 
tures, and ‘‘models’’ can be effectively em- 
ployed, providing they are placed and direct 
The professional 


ed_ intelligently. glamour 


RICHARD AVERILL 


type of model should be used sparingly 

rather, pick a typical housewife type, or (for 
an industrial shot) one of the actual workers 
— in other words, a person who looks at 
home in his (or her) surroundings. Many ex 
cellent 


pictures are made with non-profes 
. people who can be recruit 
ed from your own circle of acquaintances 


(Turn to Page 60) 


sional models . . 
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DATA: 


ONLY THE 
graph of 


existing light was 
the 


dance 


used to make this photo 
soda fountain counter 
hall 


and the camera was twenty feet away from the near 


at one end of a 


large The fountain is a hundred feet long 
counter. The exposure, with a 4” Ektar wide angle lens, 
F/32 on 
in D-76, 


was ten seconds at 4x5 Super Panchro Press 


film, processed 


CRITICISM: 


ALTHOUGH THIS print, projected to 8x10, is sharp and 


clean all over, showing evidence of careful handling 


print 


t is entirely too and a 


subject better 


contrasty softer would 


have done the justice 


The back of the parallel 
vertical lines of the building and counter 


the 


camera was not with the 


The door at 
far left and the lines of the wall paper at the right 
both lean 


outward. Had there been any prominent ver 


been 
neglected by too many photo 


tical lines in the view this would have a serious 


fault and it is a point 


jraphers as we know from prints going through our 


studio from all parts of the country. Though it is 
better to get the lines straight in the first place, this 
could easily have been corrected while enlarging. 
Using only the existing light was a great mistake. 
The end of the counter near the camera is dark and 
meaningless. Surely the customer, whether he own- 
hall 


tain and counter, 


ed the dance or was the maker of the foun 


would have been better pleased 
had the grain of the woodwork been shown to ad- 
vantage. Just one extra light near the camera would 
have done the trick. 

As the print stands, it can be vastly improved by 
proper cropping, indicated by the inked 
lines. The view through the door behind the counter 
is not pleasing while the counter and wall at the 
If that had 
to be included then the door, assuming that there 
is one, should have been closed. At the far left the 
black spot caused by the doorway or entrance, be- 


as two 


right are completely uninteresting. all 


cause of its prominence and the fact that it cuts into 
the edge of the print, pulls the eye away from the 
counter. Cropping as marked also eliminates most of 
the off-vertical 
If 
better 


lines. 


it was necessary to show the far entrance a 


solution would have been to close that door 
and then the camera slightly to take in the entire 
door frame. Also there seems to be a small pile — 
that Most 
about having appear 
clean and had the photographer been on the job 


he would have had that removed, or done so him- 


of dirt, apparently in front of door. 


customers are critical floors 


self. Finally, while perhaps the messy looking floor 
n the foreground could not be helped, a little polish- 
ing would have been an A 


of is called for 


improvement. certain 


amount janitor service often when 


out on an assignment of this type. 
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Interior in the West- 
ern Electric Electronics 
plant at Allentown, 
Pennsylvania, made for 
Hill & Knowlton, Pub- 
licity Counselors for 
The Austin Co. — En- 
gineers and Builders. 
High general views are 
no novelty to editors so 
this low angle gets at- 
tention and emphasizes 
the vast extent of sup- 
vort-free acoustical 
ceiling and lighting in- 
stallation, while adding 
human interest. (A 
three-second time ex- 
posure under natural 
lighting conditions — 
announcement was 
made for the girls to 
hold still.) 


RICHARD AVERILL SMITH 


This photograph of ce 
ment kilns was made 
for the Universal At 
las Cement Company, 
Northampton, Pennsyl 
vania. The darkened 
foreground and cross 
lighting, resulting from 
a combination of day 
light and multiple-flash, 
have given depth and 
pictorial effect to an 
otherwise very ordinary 
commercial shot 
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A STOUT PROBLEM 


PORTRAYING THE PORTLY MAN 


By David Macfie 


IN THE 
handied 


persons 


PORTRAIT business 
too well the 


one problem is often not 


task of photographing stout 
Many photographers, of course, do an excel 
lent job of making fine portraits of obese people, but 
many more studios are losing revenue, reputation and 
good will best possible 
when stout persons are before the camera. 

that 


by not turning out the work 


The reason make 


do not 
of a point of getting this business may be related to 
the fact that (and 


But it’s more likely that this 


some studios more 


they already have more business 
money) than they require 
source of 
that the 


It is 


revenue is by-passed because they believe 


customer too difficult. 


problems involved are 


agreed that there is money in making portraits 


of stout persons, but will an undue amount of time be 
taken from the camera room; will the photographer pro 
duce the kind of negatives needed; and lastly, will the 
stout client like and buy what he sees in the proofs? 

These are the sort of questions that might bedevil 


the studio operator. On the other hand, there is a very 


good reason revenue-wise for going out after this busi 
Stout 


they are so 


ness. people have fewer portraits made because 
well, we might as well say it fat 
Therefore, when you do please them, you're likely to 
find that they place much larger orders than the aver 
age studio Stout 
history of no portraits, and are inclined to make 


this photograph-deficiency by 


customer persons frequently have a 


up for 
really ordering when 
they see a proof that cuts their poundage down 

On the basis of money alone, there is ample rea 
son to reach for this portrait business. But add to this 
angle the fact that studio prestige can be elevated by 
difficult 


often gregarious and 


producing superior portraits of rather subjects 


that stout persons are ready to 
engage in friendly conversation, and you'll find add 
tional reasons for getting into the portraiture of stouts 
The pleased heavy customer will be happy to 


skies to his or her 


recom 


mend your studio to the many 


friends they are not like me, for example, a fellow 


who would probably be inclined to keep quiet about 


While the photographer did a fair job with the picture at the left, the body is too prominent and this 
pose is not too suitable for a stout man. In the center is another attempt which does not quite work 
out because the great contrast between the dark suit and the light background draws as much attention 
to the man’s large body as to his facial characteristics 
background which does 


At the right the result is improved by using a 


not accent the body lines; also the paneling, even though low in key, gives an 


effect of spaciousness which minimizes the bulk of the figure 


Professional 
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who took that excellent portrait on the mantel! 


Having indicated that portraiture of stout persons 


has 


many desirable business aspects, let's see how we 


can handle the obese client 


The 


who comes to our studio. 


primary aim we want to keep in mind is cutting 
down the apparent weight of the subject. To do this, 
we should keep the portrait generally in low key 

Use plenty of shadow area. Dark backgrounds and 
dark clothing help a lot 
the 


Evening wear is excellent for 
And 
helpful in 
should be 


portraiture of heavy people, especially men. 


somber ties without a strong pattern are 


keeping the attention and interest where it 
on the subject’s face. 

It is also important that plenty of time be taken 
in the the 
is taken. This can save you a lot of costly etching later 
Don’t be 


you have a real photographic challenge, and anything 


care of the collar line at the time portrait 


backward about making these adjustments; 


you can do at the sitting just adds to your 


be 
out for give-away clothing wrinkles that tell 


probable 


success. In addition to the collar line, on the look 


just how 
the weight is distributed. Remember that loose clothing 
makes fat people appear thinner. 

During the sitting the conversation should be about 
the usual subjects sports, hobbies, clubs and family 
Need 


less to say, there should be no mention of the obese 


Treat them just as you would your other clients 


person's size or weight, for this is naturally a sensi 


tive matter with many stout persons. In case other fav 


ored subjects of conversation peter out, some photo 
graphers use the plain story-telling technique with male 
customers. 

the head in 
rest of the body can assist a great deal in producing 


the the 


Careful placement of relation to the 


appeorance of a lighter Don't 
trying 


by coaxing 


person make 


mistake of to avoid a double-chinned 
the 


that 


appear 


ance subject's chin unless 


the 


“turtle” 


up and out 


you are certain effect is what you are after 


Often this results in a look with the head pro 


truding stiffly as though it must that 


the 


usually better 


remain in unnat 


ural position because of amount of flesh 


the 


fall 


great 


around it. It is to adjust head ina 


natural position, letting the wrinkles where they 


may 
Also, 


more 


remember that stout persons are apt to suf 


fer from heat than most of us. For this reason 


it is a good plan to try and keep the 
addition, 
the 


studio cool. In 


refrain from keeping heavy customers under 


lights for extended periods 
Regarding the finished print 
This 
customarily 
the 


weight of the obese 


the 
off 


make head size 


rather large. will result in most of the 


Making 
the 


many pounds 


cutting 
body area 
fill 


shown in the 


print 
subject 


portraits 


head most of crea reduces opparent 


by 
To summorize, the business as it 


portrait applies 


remun 
por 
and they're inclined to large 


to stout people is all too often overlooked. It is 


erative because stout persons do not have their 


traits made so frequently 


In the pose at left the body size is rendered more subordinate by the disposition of the figure but the 
suit, being lighter in value than the background, still over-emphasizes the figure 
begin to show progress, the larger head size being very helpful in producing a flattering portrait al 
though the light background remains subject to the same criticism as before 
final portrait of the stout man, the print which he-preferred. The large head size and the merging of 
the dark suit into the equally dark background have done the trick 


In the center shot we 


At the right we have the 
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The 


orders when they do have one made. Use plenty of 
dark areas in these portraits, and see to it that your 
stout dark their 
conversation avoiding mention of 
weight and size. And in the final portraits make the 
head size relatively large so that the large body is 
given a minimum of display. 


customers wear 
Keep the 


clothing for sittings. 


normal 


Go about the job of photographing a large per- 
son in an efficient, business-like way. Instill customer- 
confidence and place the customer in an expectant mood 
for his proofs. Please a fat man, and your reputation 
will increase — he will tell his friends about your 
great ability with the camera, and you'll get more such 


sitters to photograph! 


GOLDEN OPPORTUNITY 








I950 LOOKS WELL FOR PHOTOGRAPHY—IF 


By Hillary G. Bailey, Hon.M.Photog., F.R.P.S., Editor “Red Barrel,” Magazine of The 
Coca-Cola Company 


ON THE WHOLE 1950 
neither be a boom or a bust. The before-Christmas op 
kept the 
stock market climbing, and as it rose higher and high 
that 
maybe the country was in for climbing commodity prices. 


looks from here as if it would 


timism and the threat of increased inflation 


er, fear stuck its nasty head around the corner 


That would have been bad for professional photo 
graphy. As the cost of living goes up without inflated 
incomes to match, there is little spare money for the 
purchase of pictures, especially portraits. 

But the market has now leveled off, and if it con 
tinues to be the barometer 


it usually is, then the pre 


dictions of most economists will be correct, likely 
enough, and the country will run along on an even keel 
for a time. If so, it will be a golden opportunity for 
photographers. That is, if they go after business 
The business picture is something like this: Hous 
ing which takes the biggest bite out of the family in 
Doubled-up 


themselves 


come after food, is beginning to level off 


families are beginning to find places for 
where they should have portraits adorning their walls. 
Furthermore, the housing costs will begin to level to a 
limit where the average family can determine how much 
it can spend for pictures if someone should sell them 
on spending a few bucks that way 

The rush to buy new cars is beginning to slow 
down, also. Fewer people will be hounding the automo 
bile agencies for a chance to mortgage their future for 
the sake of a new gas-buggy in which to strut their 
With 
should be 


provided, of 


stuff and get mashed-up in on Saturday night 


less going to the automobile industry, there 


a slightly extra margin for photography 


course, the photographer pitches in and pries it loose 


Furthermore, most if not all, consumer soft-qoods 


line have caught up with demand shoes, clothing 


Con 


fraction 


sheets, bedding, house dresses, towels and so on 


cievably the prices of these items may drop a 


or so leaving little for the photographer who goes af 
ter if 
Of course 


Foreiqn 


consumer income has stopped rising 


shipments are slowing down, and a few other 


deflationary factors exist which sometimes scare a pub 


lic into pinching pennies, a time when the photogra 
pher suffers. But these latter factors are too small to be 
given anything but a watchful eye. On the whole, the 
economy promises to run a rather steady course. A 
stock market sinking spell about the middle of the year 
would do little more but shake out the little fellows who 
have been thinking they could outsmart the smart money 
which unloaded last week. Even they could be right and 
the smart cookies be wrong. 

So, all in all, the economic picture looks particu 
larly promising to the photographer in that there will 
as much and maybe a little more spare money for mer 
chandise like his 

But here is the catch. There are 100,000 retail firms 
in America which are after that 


going spare money. 


And, brother, they are going after it. This watch tower 
of mine is a pretty good one to know what business 
is going to do; at least, sales-wise. | mean, some mighty 
smart peddling is coming up, and if | don’t miss my 
guess, a lot of powerfully good photographers | know 
are going to get run over so quickly and so fast they 
will never know what it was that hit them 

You see, | have been writing to a heap of them 
asking what they were going to do about this, that and 
the other. All of them are enthusiastic, right 
but 


such 


now they 


are doing mighty well, thank you; entirely too 


many of them have been making good pictures 


which people have (almost) been taking away from 


them, that they haven't the faintest notion what makes 


a good picture desirable enough to cause a customer 


to separate himself from a wad of cash in order to 


get it 
Honestly, most of the answers | have been getting 
sum the business 


entire promotion which 


this ‘If | 


many good 


photographers are doing into make good 


enough pictures, the customers will come 


and get 


them.” No sales promotion today will buy that policy 
Remember, the Jordan automobile? Remember the Cole, 
They 


good as 


the Marmon, the Locomobile? 


Just as 


Pierce-Arrow, the 


were good automobiles in 


their day 
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the good photographers are today. But they did not 
survive. Customers did not keep hounding their sales 
rooms. They gave place to cars some of which were 
not as good then as they were. 

It would not be discreet to be specific, but all of 
us know photographers who made very good pictures 
and kept them well displayed, too, but who did not 
make the grade financially, and were subsidized one 
way or another in their declining years. For that mat 
ter there is a very famous case right at this moment 
which many of us know about. Let’s go on from this 
making of superior quality policy, and use it as a 
starting place for selling. Good pictures are imperative, 
of course, but they are not going to sell themselves. 

There is no doubt about it, some of the boys are 
promoting and doing a good job of it. Others are pro 
moting to an extent, and scarcely that 
they are doing is a part of promotion. 


realize what 


If this were not being done, there would not be 
the business there is. But, | insist, it is not enough. 
There’s money to be made. There are 100,000 business- 
es fighting for it. To depend upon good workmanship 
to sell itself is to depend upon such a feeble voice in 
the current selling diapason, it will not be heard at all. 

After all, how can a poor-little-old-portrait hidden 
away in a bureau drawer as mute as a drowned cat 
compete with a blaring radio, a fugitive television pro- 
gram, a ringing doorbell, an insistent telephone, a rac 
ing automobile, and all the other fast moving products 
of a fast moving age? It can’t, | don’t care who made 
it or how good it is. 

No, 1950 is likely to be neither a boom nor a bust 
as far as the over-all economy is concerned, but it can 
be and will be that very thing for a heap of indivi 
duals. One out of every five may go kerplunk and that 
would certainly be too bad. 


"PARTY PICTURES" PAY 








CANDID PHOTOGRAPHY HAS WIDE APPEAL 


By Juanita Rose Hixson 


JACK RUTLEDGE likes people and he likes photography. 
By combining these interests he has found a way to a 
successful photographic business. He specializes in 
party pictures. 

Rutledge attends an average of 12 parties a week, 
shooting from 800 to 1,000 pictures weekly. Party-goers 
flood through his shop during the 
their the miniature prints 


that are put on display. His the 


day, looking for 


themselves and friends in 


profits come from 
enlargements that they order. 

Jack began his party picture business in Septem- 
ber, 1948, in Austin, Texas, with the University of Texas 
as his market. He takes pictures at all kinds of parties 
on the campus — formal dances, open houses of soror 
ities, fraternities, clubs, rush parties, informal dances, 


teas, dormitory parties — practically every kind of 
party one could possibly imagine. 

The camera he uses is a creation more or less his 
own. Years ago when his 35mm German camera casing 
he didn’t 


he had a new back made for it, which makes it look 


wore out, want to throw it away. Instead 
something like a movie camera. Another reason for the 
remodeling job was to provide room for a longer roll 
of film. Now, instead of the usual 36-exposure roll, he 
can load a roll with between 800 and 850 shots. This 
cuts down the number of times the camera has to be 
loaded and unloaded, and permits him to cover several 
This, 


film and processing because dealing with larger quan- 


parties per roll. naturally, also cuts the cost of 


tities is more economical. 
The number of shots taken at each party depends 
on whether or not the party-ers will come to him for 


them 
to pose, 60 or 70 shots is a good number for the party 


pictures. If he has to wander around and ask 
This is the procedure at open houses and other informal 
parties. And because he must move around, Jack can’t 
set up lights; so he uses a battery flash unit. Except 
for the few-second wait between each flash of the lamp, 
necessary for the battery to recharge, things move along 
fairly rapidly. Therefore, informal parties can be cov 
30 minutes; he tries to attend at least 


ered in about 


three of such parties an evening. 

For formal dances lights are set up, and the peo 
Under this condition, 300 
shots are not at all unusual at one affair. He usually 


ple come to him for pictures 


spends about one hour at each formal dance. 


Two students in Jack Rutledge’s shop look for their pic 
tures in his latest album 
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For a long time pictures taken over the week-end 
could not be on display until the following Wednes- 
day. As competition increased, Rutledge began getting 
his pictures up by Monday. This calls for longer work- 


ing hours, but it’s all fun to him anyway. Photography 
isn’t only his business; it’s his hobby, also. Once he 
was bragging to a radio announcer about his fast dis 
playing. That night, the “After Hours’ radio program 
which is offered chiefly for the entertainment of Uni- 
that 
Party Pictures” gives the student fast service by having 


versity students, announced over the air “Jack's 


five 
Jack 


A typical 
pictures 
Rutledge at an “open 
house.” Note the iden 
tifying number which is 
written beside the first 
shot in each strip of 
five 


strip of 
taken by 


pictures on display a day or so after the party. The 
following day after the broadcast, Jack discovered he 
wasn’t the only person who listened to the program — 
one of his competitors called and said, “Now I’m being 
forced to display my week-end party pictures by Mon 
day 

The biggest job in his work is processing the film, 
which Jack considers only as necessary drudgery. Since 
holds from 800 to 850 exposures, 
container large enough 


one roll the only 


is a motion picture film tank. 
For the developer he uses Microdol, usually developing 
for 21 minutes. Actually, the developing time depends 
on two things: the strength of the developer and the 
of agitation of the When the 


rises to 24 minutes, the old developer is 


amount film. time re- 
dis- 
solution substituted. Records of con- 


trast of previous film are kept to determine the strength 


quired 
carded and a new 


of the solution. Five gallons of developer is needed to 
fill the tank and cover the film. 

Potassium chrome alum and acetic acid in water 
serves for a five minute stop bath between developing 
and fixing. The stop bath checks development instantly 
by neutralizing the developer carried over. The alum 
hardens the gelatine as well as neutralizing the devel- 
oper. A fresh solution is mixed for each day’s work. 

Fixing time is never longer than 12 minutes 
twice the time required to clear the film. Fresh hypo 
clears the film in three minutes; but as the hypo ages, 
clearing time lengthens. And when this time exceeds six 
minutes, used. After the film is fixed, it 


20 minutes, then dried. 


new hypo is 


is washed for about 


After drying the film comes the trying job of num- 
bering the film. Every five exposures are numbered and 
one wrong number will throw the whole strip off. India 
used, and the 
ing on the back of the film. Jack has found that India 
rub off the film. The 
table. The 
the under side of the 
It is then unrolled across the top, back under and 


ink is film is numbered in reverse writ 


ink is the only ink that will not 


numbering is done on a drafting film is 


placed on a reel attached to 


table 
onto another reel, By the time the film gets to the sec 
ond reel, the numbers are dry, and the film is ready 


for printing. The special printer used to strip-print the 


negatives 


After 


gets the job done in a matter of minutes. 


processing and drying, 
The 


Jack displays the prints 
giving 
is placed above the prints, which are cut in 


in his shop name of the organization 
the party 


five 


The 


groups of corresponding to the way the film is 


numbered number is on the first exposure; and 


to order prints, the customer merely goes by that num 
ber, to his The finished 
product of each is a 3%x5 enlargement 


counting down desired print 
order 

The 
market 
nities, 18 


organizations, 


Jack's 


University of 


success of 
The 


sororities, 


Party Pictures lies in the 
has 28 
clubs, 
church organizations all 


itself. Texas frater- 


many home town honorary 


types of or 
ganizations which throughout the school year keep the 


social calendar literally packed with parties. A small 


college campus would have no need for such a busi 


ness, for its social life is usually rather quiet and lim 
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ited to a few activities a year. But such a “party-party”’ 
school is an endless source for party pictures. 

Jack enjoys his work very much. He likes to take 
Pictures. He likes to develop and print pictures. He likes 
everything connected with photography. But he has one 


ee SO 


WHY LUG EQUIPMENT AROUND? 


By R. O. Mitchell 


IN OUR CITY of Georgetown, S. C., we found business 
slow in coming to the studio. We tried extensive news 
paper advertising and even put a solicitor on the job 
but still that 
and itinerants had just about taken over the 
ity. Still we did the 


lower ourselves to 


without results. It seemed the kidnapers 
commun 


not want to ‘coupon’ town or 


similar methods of bringing in sit 
tings. Finally we decided to take a leaf from the itin 
erants’ book, but to go them one better 

children 
the 


the most 


Home portraiture of seeming to be the 


most profitable field for itinerants, just as photo 


graphing youngsters is profitable branch of 
portraiture in any studio, we decided to specialize in 
that field. Yet the idea of hauling a carload of equip 
ment around the community, unloading and setting up 
then 


away again did not appeal to us. 


in each home we visited, and packing it alll 


Our solution was a “mobile studio.” It would be a 


novel accommodation to mothers who hate the chore of 


dressing up the youngsters and themselves, wangling 
the family car away from friend husband, making the 
trip to the studio, finding a place to park, and then 
discovering that the kiddies so carefully dressed are all 
mussed up. If would also avoid the usual furniture mov 
ing and general mussing up of the house caused by a 
thus addi 


tional selling point for our service 


visit from the photographer providing an 


desire that seems to contradict these statements: He 


hopes that someday he'll be invited to a party without 
the 


camera.” 


invitation saying and don't forget 


but 


your 


Business is business, it’s true, “all work 


and no play —. 


’ 
We bought a stock model house trailer with an in 
terior 8'x24' and of extra height, and proceeded to re 
We 
Hollywood bed and the closet in the rear compartment 


arrange it to suit our requirements. took out the 


substituting therein the studio couch and chest of drawers 
Thus the 


reception and sales room, with a sep 


from the front rear became an attractive and 


serviceable 8 x8 


arate entrance and a sliding door cut it off from the 


camera room. 
This type of trailer has a wide space in the center 
flanked by a side and 


center 


sink and stove on one 
the 
ample to accommodate a standard 8x10 Studio camera 


and 


closets 
and refrigerator on the other. As space was 


stand we merely masked the sink and stove with 
plywood and transformed the closet into a film-changing 
room. This the 
8x10 and triple speedlight 
consisting of two floods and a spot, as well as a 
ing the 
cially designed baby poser 


white, 


left us, in front section, a posing 


unit 


room 


in that we installed a 


fold 


table, a chair for small sitter’s mother, a spe 


and three backgrounds 


black and green, all hung on two wires so we 

can use any alone or any two or all three in combina 

tion, 
This 


coined for 


“To-Your-Home’ 
the 


studio (which is the term we 
hooked behind our 
and taken directly to the home of the customer 


we park either at the curb or 


service) is own car 


There 


in the driveway and run 


41 


The 


Professional 


Photographer 





42? 


The 


Interior of “Skipper” Mitchell's “To-Your-Home” trailer, 
roomy enough for an 8x10 Studio camera and stand, 
lighting equipment, backgrounds, posing furniture, etc 


a long extension to the porch light. 
are set to go and all the mother has 


the baby or 


Immediately we 
to do is carry 


walk fifty 


the youngster a distance of 
feet or less and step into a complete studio. 

The trailer is used in conjunction with our regular 
studio. Though it might be operated independently we 
would not advise this as the disadvantages would be 
legion. The point we feature is that this is a special 
service for the younger children. We find mothers are 
most enthusiastic, especially when they realize that we 
can thus take care of babies of any age. As a matter 
of fact most of our trailer sittings are of babies less 
than six months old because we have worked out a 
holder which is just right for these little ones. 

All finishing is done at our regular studio. There 
too, we show the proofs and make the final sales. Thus 
we have ample opportunity to show an ample line of 


frames, panels and specialties, enough to make every 


LWAYS BE AVAIL 


order worth while. Because in most cases the mother 


can come to the studio to select from the proofs, leav 
ing the baby or youngster at home, we can talk busi 
ness without interruptions. The trailer thus brings in 
many sittings we otherwise might not get at all, while 
the resulting visits to the studio emphasize its avail 
ability for sittings of adult members of the family. 

We take the “To-Your-Home” trailer out to certain 
sections and localities on specified days, all sittings be- 
ing made by appointment, and a schedule worked out 
so that Mrs. have her baby dressed and 
ready at 2:00 P. M., Mrs. Smith will be visited at 2:30, 


and so on. Twenty minutes is the average time for a 


Jones will 


sitting. Mothers are quite willing to cooperate because 
we impress on them that we are rendering a most un 
usual When not out on 


service location the trailer is 


parked beside our studio and used as a special baby 
camera room in which we make all such sittings which 
studio. In this 


proven very effective and the parents like the idea of 


come to the regular way, also, it has 
having their youngsters photographed in a special baby 
room. 

Because the speedlights eliminate “moves,” the big 
gest bugaboo in child photography, mothers as a rule 
want at least one small print from each negative. There 
fore, instead of showing proofs we show only finished 
pictures, usually taking six shots and showing the four 
best four-fold folder 


Thus we cut down our proofing cost and what's more, 


in a which nearly always sells. 
when 
folder, 
print for themselves. 

This is the average 
itinerant can adopt, and for several reasons. First of all, 
“To-Your-Home” 


the grandparents relatives see this 


with 


and other 


they are seldom satisfied just one 8x10 


by no means a plan which 


the trailer, remodeled and equipped, 
cost us a good $10,000.00. Second, good work cannot 
be finished in a trailer. Third, and by no means least, 
the trailer requires the backing of an established studio 
to be a success 


ABLE 








CUSTOMERS COME FIRST 
By Glen H. Bump 


ONE OF THE 


upon a photographer recently came to Howard Carpen 


highest honors a ustomer can bestow 
ter of Carpenter's Studio on Akron 
West Hill 


wedding date by 


Ohio's fashionable 


A girl in Canton, 20 miles away, set her 


asking Carpenter when he would 


have a date open to shoot the wedding. She set it 


three months in advance 


“Selling or advertising couldn't have bought an 


order like that smiled Carpenter Let me tell you m 


One friend is 


y 


chief business rule worth an awft lot 


of money He also went on to his second ri without 


Professional 
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AT CARPENTER’S 


realizing it: “Every customer | have must go out happy 
| don’t care how many times | have to retake o picture 
And 
pictures 
been 
ordered. The customer takes his choice and there is no 


or how many shots | make to get one good one.” 


this he does, taking as many as three or four 


on the simplest assignments when only one has 


extra charge for having a selection 


These two rules: cultivating friends and taking end 


less pains, may sound impractical. But together with his 


third rule: “Always be available,”” they gross Carpen 


ter well into five figures a year from his neiaghborhood 


Fo ALD aL DALE SARE SSDI oo 





business corner location in a seven-room home where 
he lives and has his studio. He took the almost ridicu- 
lous number of 75 shots of a recent wedding merely 
to make sure he got a couple of dozen good ones. But 
the party bought 70! His work is so sought after that 
some competitors have resorted to the telephone trick of 
using his name to solicit business. This practice got 
so bad he had to hire a detective to run down some 
of them. 


One source of Carpenter's incorie and mark of 
his success is his high school graduation picture busi- 
ness. At last count he had seven schools under contract 
and was after more. One, St. Vincent's, hired him to 
do the shots for their year book and the second year 
he handled the job the year book won first place out 
of schools competing in 41 states — about 700 schools. 
The book itself contained nearly 250 pictures. 


A large department store complained once that 
had been stealing graduation picture con- 
tracts which the store had had for years. He was able 
to prove that he had done no such thing. In his friend- 
ly, shy manner this big bashful fellow explained poa- 
tiently to the store that he had not even solicited the 
school’s work. What had happened is another example 
of how Carpenter’s “low pressure” or friendship sales- 
manship works. 


Carpenter 


The explanation of the incident takes the story of 
this increasingly successful studio back to its beginning 
in 1933 when photography was only a new hobby with 
Carpenter. A rubber worker feeling the pinch of the 
depression, he took a free WPA photography course. 


He found it interesting and bought a cheap camera. 
After he learned to take pictures he wanted to take 
better ones. By saving pennies he was eventually able 
to buy a better camera. One picture led to another un- 
til he believed his work as good as some turned out by 
professionals. He began doing work for factory friends. 
Then he opened a little studio in his home as a side 
line. 

lt was 


then that his factory friendship with one 


man started the contract-stealing accusation. The man’s 
son attended a school with which the store had always 
had the contract. With money scarce the man suggest 
ed that his son let Carpenter do the pictures. The boy 
tried him, liked the work and told 


season’s whole graduating class voluntarily left the store 


friends. The next 


and came to Carpenter. He had never even thought of 
going after the school business 


turn out a good set of pictures for the boy who came 


He merely wanted to 


in. “I have always been bashful,’ Carpenter explains 
“The thought of selling, actually going out and solicit 
ing business, has always frightened me.” That big, un 
expected school order and the store’s accusation opened 
his eyes to the school market but his bashfulness pre 
vented him from going after more of it. Finally he got 
the idea of writing to principals for an interview, ask 
ing to show his samples to class photo committees. By 
answering Carpenter's letter, the principals are asking 
him to come to them and this reduces his shyness. So 


he brings home the contracts! 


Above: Howard Carpenter and his daughter exhibit his 
camera and speedlight equipment. The Carpenter resi 
dence studio appears below. No shrinking violet, note 
that Mr. Carpenter has three good-sized signs 
aren’t going to pass him by knowingly 


People 


He had another idea for encouraging the high 
school trade when his daughter, Doris became a sopho- 
more. In fact she started it. She asked him for a cam- 
era. He bought her a Speed Graphic and she began 
making social, candid, action and other miscellaneous 
pictures of her fellow students. They bought enthusi 
astically. He had been in photography on the side for 
two years rubber 
plant. She’s been out of school some time now and this 
year instead of a camera he bought her a new Chev 


rolet. He bought himself a Buick Roadmaster. He needs 


then but was still working at the 


a fast car to get from one wedding to another, cover 
ing several a day. He has had as high as 10 in a day 
and six scheduled at one hour. 
This third 
available.” He tries never to turn down a job regard 
less of type. He will gladiy get out of bed in the mid 
die of the night to rush to an accident scene for in 
surance 


brings up again his success rule Be 


company evidence pictures. He takes sports 


action shots, employee functions and straight industrial 
pictures for the rubber 


employee newspaper at the 
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The 


factory where he used to work. For three years he’s 
been doing jobs for the that the plant 
photographers are too busy for or don’t care to handle 
- either inside or outside the plant. That Canton wed 
ding which had been scheduled 
vance made him give the paper his first refusal. The 
editor called him for 


little paper 


three months in ad 


a shot wanted at the same hour 
as the wedding. Availability, of course, involves cov- 
ering distance, too. Carpenter has set his radius from 
Akron as 35 miles, though he has gone to Youngstown 
which is 40. If he can’t possibly take on another as 
he'll and if her 
too is to one of 


signment, have his daughter cover it 
loaded he'll 
photographers he knows he 
do a quality job. His arrangement with them leaves him 
a profit “Be 


he advises 


schedule farm it out 


several other can trust to 


too. interested in people who work for 


you,”’ and let them feel 


they are working with you instead of for you.” 
his daughter as a 


“Pay them well 
He pays 
and his 


need for 


regular employee and he 


wife take out together merely what 


The 


they 


household and personal expenses. rest 
the bank. 


Carpenter is the 


goes into 
the business or 


Mrs retoucher. She has done 
work for some of the largest studios in the country and 
is recognized as one of the best retouchers in the state 
This isn’t just Carpenter's word but that of photo sup 
ply salesmen who saw her work, spread the word over 
their territories 

She 


like her 


and began bringing in jobs from all 
made as high as $7.00 an 
bashful husband she didn’t any 
more about photography than he did. She studied re 
touching New York City and 


local studio for whom 


points has hour at 


times know 


from Brooks of finally 


served as a customer one she 


did all the retouching for two years. Then the outside 


work 
Her 


started coming in. But she now takes no more 


husband supplies her with all she can do 


This photographic family attends every session of 


every national photographic convention, “and we don't 
miss a thing,” Carpenter said. He finds the convention 
a big help and manages to corner the speakers after 
the talks and get individual personalized advice too. 
Carpenter's home studio is not the 


same one he 


started with in 1933. He outgrew that and bought his 
1945. He decided on a neighborhood 
location because he liked it and because he had 


that the trend was to establish studios out of the 


present place in 
heard 
down 
town area. When Carpenter found his present location 
across a busy main artery from a new business block 
he leaped at it. His investment 
$8,000.00. 


basement, with three autofocus enlargers and two Pako 


in equipment is about 


It includes three complete darkrooms in th 


print dryers capable of turning out 400 to 500 prints 
an hour. In the he has 


with his 


camera room two speedlights 


and uses portable speedlights 


jobs. His 


remarkable when you learn that he pays cash for what 


Graphics fo 


many outside outlay for such equipment is 


he gets and had to save as long as a year before 


some of it. 
He has had to 


the years of inflation but 


buying 
raise his 15% to 20% in 


three 


prices 


says two or downtown 


studios charge still more. When another began offering 
three candid weddings for the price of one, he 
a bit, but that 


shop but came to him to buy. His advertising consists 


worried 
found many customers went there to 
only of a two inch single column spot in the paper one 
night a week and the same in the phone book. He sug 
gests that more photographers let quality work do their 
advertising through their customers. The warning of one 
national convention speaker last year, he thinks, makes 
Said the 


business 


quality photography of utmost importance 


speaker, “Many of you will not be in next 


year.’ Carpenter intends to stay in business by holding 


his trade the way he built it: Being fair, being 


careful 


and being available 


SALESMAN IN COLOR 


GOOD DECORATION IS STUDIO ASSET 


By Edward R. Lucas 


THERE'S A SALESMAN in color at the disposal of the 


photographer who knows how to take full advantage of 


those services in the decoration of his studio 


Everyone subconsciously affected by the color of 


his surroundings. An attractively decorated reception 


room or office, in particular, is therefore worth 


well 
the relatively modest expenditure which the job requires 


If the sub 


more 


impressions On prospective customers are 


consciously pleasing to them, they will be much 


favorably impressed by your establishment. Moreover, 


the judicious use of color will set off much more ef 


fectively the framed and other examples of your work 


Professional 
Photographer 


Used improperly, color 
posite of the desired effect 


for your 


can produce just the op 


In selecting the color scheme 


studio, therefore, certain basic considerations 
should be kept in mind. These considerations are read 
and 


making 


ily understood will provide a sound basis for 


judgment in up your color lay-out 


The first point to bear in mind is the 
studio. An 
is the daylight which comes in 
The this 


direction 


daylight exposure of the important source 


of illumination through 


the windows quality of daylight illumination 


varies according to the direction of the light source 


whether it be north, south, east or 


west 





Make The Super D Graflex (( *))) 
YOUR Camera Qe 


For Prize-Winning Pictures! 


Here’s the camera for quicker sharper focusing and easier com- 
position. You can focus immediately right through the taking lens 
and see your subject right side up! Yes, the Super D Graflex is a 
single-lens reflex and makes taking pictures a pleasure. Look at this: 
you get brilliant full vision focusing. Subject appears full size as it 
will show on your negative. No 
special rangefinder or viewfinder Fj.Jg Lens that gathers light and 
needed! Simple to operate JOSE | Sesse'fcene: ik. @awslee couae” “sie 


set speed and diaphragm, focus ground glass for a brilliant image 


' J - . 
and shoot! No parallax correction while focusing. This new feature 


is necessary the picture you see supplements the famous Auto 


is the one you'll get; no head jai, Diaphragm that allows 


chopping. In addition to these bright full aperture focusing, clos- 
many features (and more) you ing down automatically to yout 


have a focal-plane shutter with pre-set opening when you trip 


built in flash synchronization and i.) hutter. See the Super D 


a top speed of 1, 1000 sec. 4! Graflex (at new reduced prices) 


“ti op! 
real action-stopper! and the low-priced 244x344 R.B. 
Now, added to all the regular Series B Graflex with the new 
features of the Super D Graflex Ektalite Field lens at your near- 


is the wonderful new Ektalite est dealer! 


THERE'S A PRIZE-WINNING GRAFLEX PRODUCT FOR YOUR EVERY NEED! 


CENTURY GRAPHIC Pacemaker SPEED GRAPHIC Graphic View II 
Lowest Priced of All The Last Word in Cameras ox sp 
! New press-tvpe camera 


er 


complete 
Trioptar 
shutte ant 
film holder. 


Graflok Back 


Standard on the Cen- 


flex ¢ 
phic 
including 


il new 


Roll Holder requ th dded i Graphic Graflex Photography 
for popular 120 roll ati 
film! Fully automat- t ‘ ; 
ic! Available for 8 r speed ‘ : Graflex, Inc., Dept. 387 
1 r 1 x21 on ent ts 

4X04 OF le AACA ‘ i 
pictures! Many other 1 1 E Rochester 8, N. Y. 

¢ real 4 
feature Send full details on Super 

Graflex Century Graphic 


| Pacemaker Graphics Graphic 
View Il Photo Accessories 

; Name 
Address 


Firize-Winning Cameras \°" is 


al a en ee 
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What's Wrong 
With This 
Picture? 


CHARLES ABEL’S LATEST BOOK 
NOW READY 


So helpful, so important to any photographer that the 
United States Army immediately bought 450 copies to 
supply each of the Army Overseas Libraries 


Handsomely cioth bound with attractive wrapper, 6x9, 


192 pages, 90 large plates and nearly as many lighting 


diagrams. More valuable than listening to 20 print 


clinics because each photograph is discussed in complete 
detail, not to be forgotten a 


few moments later but 


down in print so you can refer to it time and again 


As all photographers know, there is no surer way to 


improve the quality of your own work than by reading 
and studying detailed analyses of every-day prints 
Salon prints are all very well but what you make every 
day is what you are selling. Improve the type of work 
you are delivering and your business cannot help but 
That's this 


better photographs and 


improve with it the purpose of book: to 


help you turn out thus make 


more money 
Ninety detailed analyses, about 20 commercial, the bal 


ance portrait. Not specially posed pictures made for 
this book but photographs which were made by profes 


sionals for actual customers 


EVERY PHOTOGRAPHER 
NEEDS THIS BOOK 


Only $5.00 Postpaid 


CHARLES ABEL INCORPORATED 


519 Caxton Building Cleveland 15, Ohio 
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IN QUANTITIES 


BLACK & WHITE 
Z NATURAL COLOR 


WUIMMM MIM IMSS (MNS hb 2. 


ALL SIZES 
Write for FREE Price List—R 


MOSS Photo Service Inc. 


155 W. 46 ST.,N. Y. 19 + PL 7-3520 


8 x 10's 
POSTCARDS 


16x 20 - 20x 30 
30x 40 + 40x 60 


ALL OTHER SIZES 





MAA WAN 














WON 


With a northern exposure, for example, the so 
called ‘‘cold’’ tones will predominate during the greater 
part of the day. The daylight source of illumination will 
therefore enhance 


the brilliance of blues and greens 


at the expense of warmer yellows and reds. A color 
scheme in which these cold tones predominate will give 
the studio a dark and cheerless 


appearance if your 


windows face to the north. 

In this case, best results will follow the use of yel 
low, orange, or red in any of the many possible shades 
or combinations. Cold tones can certainly be used for 
contrast and to 
should be a good 
idea in this case to use an intermediate tone as well, 
to provide 


spice up the color scheme, but they 


definitely a minority factor. It is 


transition between two sharply contrasting 


Oh, Madam, | think the ‘little darling’ that you sent 


me in here to photograph has barged out 








"hotograms inspired by and 


t Potassium 


Si WSSU Servicyanile 
( tty Quanta yuu 
aly by Hand 


Because Potassium Ferricyanide must perform a 


most critical and exacting function in color process 

work it should be used only in a pure 
photographic state and a fine crystal form 

Potassium Ferricyanide Color Granular, made only 
by HUNT, is manufactured to meet these high 


quality controlled standards 


PHILIP A. HUNT COMPANY 


ESTABLISHED 1909 
BROOKLYN 22,N. Y. 


fen tier Lelone | 8 a CLEVELAND, OHIO CAMBRIDGE, MASS 
PALISADES PARK, N. J LOS ANGELES, CALIF 
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PITMAN BOOKS 


WRITTEN BY EXPERTS! 
PROFUSELY and 
HANDSOMELY ILLUSTRATED! 


Those in the Commercial field 
will be especially interested in 


THE CAMERA IN ADVERTISING 
AND INDUSTRY $5.00 








COLOR PHOTOGRAPHY IN 
PRACTICE . - - 
LIGHTING FOR PHOTO MOUNTS 


EASELS AND BOOK FULDEKS 
PHOTOGRAPHY j AND METAL PHOTO FRAMES 


Write for circular. 


PHOTOGRAPHING PEOPLE NU-WAY COMPANY 
Box 113 W. Toledo Sta. 1913 Sylvania Ave. (rear) 


PHOTO-FLASH IN PRACTICI : TOLEDO, OHIO 








Write for complete photographic list . 
Tone > iterme warmth include such col 


: 7 ors as chartreuse, apple green, various rose colors, and 
2 WEST 45th ST. ome orchid Transitional color hould b 19plied in 
NEW YORK 19 alll 


be applied to 








tudio with southern exposure Since 





edominate in the daylight, a decorative 


ERTLERLITE TRIPODS | te | ne room wi sill present © bight end i 


warm tone hould be introdu 


rmediate color, again, to often 
differs again for buildings with an east 
A solution here is to paint tl north 
color and the south wal n a warm 
A predominantly warm or intermediate tone color 
eme recommended for either an east or a west 
exposur 
hould be noted between warm 
and complementary colors Many 
tone are complementary, while two 
ton may clash. Compleme ntary col 
be used in any color scheme and 
by consulting any of a num 


guides, usually available at your 


important consideration in making up your 





Midget Tripod elevates to 6 ft.; Junior to 9 ft.; INCREASE YOUR SALES AND PROFITS 


Commercial to 11 ft. Quickly and easily adjust 
able. Sturdy but light weight. Expertly designed 
for greatest utility. 


A more pleasing and professional look is obtained 
by using my “worked-in” background 


F formation and prices write 


ERTLER PHOTO EQUIPMENT ‘WM. SURLAND 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 
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AT 1 AST! Everything YOU NEED 
» FOR DRY MOUNTING 
From One Reliable Economical Source! 


Now, Seal offers you a complete dry 


mounted prints—an important service that 
mounting line the finest most modern builds better customers, better business! 
mounting equipment and supplies, at the Look over these high quality Seal products 


lowest possible cost. Here’s everything ind order them from your favorite photo 


you need to give customers permanently- dealer soon, 


@ JUNIOR FOTOFLAT PRESS 


All the modern, completely automatic features 
of our finest dry mounting press come in 
this convenient new size. Solidly constructed, 
rigidly tested, plus economy make this press a 
favorite. Mounts 8 x 10” prints in one opera- 
tion. Takes and mounts prints up to 


16 x 20’ in sections. 


@ STANDARD FOTOFLAT PRESS 


Leading photographers praise the superior 
quality of this outstanding press with 
special features like the automatic thermo- 
static heat control, built-in timer and the special 
rubber base, which insures perfectly mounted 
$104 59 sprints. Handles prints up to 15 x 18” in 
° one operation. Takes prints up to 16 x 20’ 


in sections 


@ JUMBO FOTOFLAT PRESS 


Chis model is by far the most outstanding 
dry mounting press manufactured today. Open 
on three sides, prints as large as 36 x 108” 
$174 50 can be mounted in sections, Heating platen 
. measures 1514 x 1814, largest on any dry 


mounting press on the market. 


FOTOFLAT DRY MOUNTING TISSUE CHARTEX DRY MOUNTING CLOTH 


The new improved Fotoflat Dry Mounting Tissue is The modern photo backing cloth that is applied 
fast becoming a favorite with leading professional dry in a matter of seconds. Gives perfect results 
and commercial photographers. Works perfectly in in a dry mounting press or with hand irons. Prints 
all dry mounting presses or with hand irons, Avail never shrink, curl. buckle or crack actually last 
able in popular cut sheet sizes and rolls. Write for 1 lifetime. Available in standard cut sheet size 
6x Ie” samples. and rolls. Write for 8 x 10” sumples 


FOTOWELDERS 


Dependable, thermostatically controlled Foto 


welders come in three handy sizes BABY for S E A [ 
small snapshots. or use as tacking iron! NO. — /. _ rporated 


for snapshots and small enlargements up to 5 x 


NO. 2 professional size for mounting enlarge- I SHELTON CONNECTICUT 


ments larger than 5 x 


Profes 
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UNIVERSAL : 

. Cf Ls “ 

PY Me wer 
the Prectston G 

FOR CRAFTSMEN 


Model “B”’ 
Table Mounted 
Sizes 12-36” 


The finest cutter built. Safety bar clamp holds 
sheets firmly in place. Safety latch prevents injury 
to hands. All metal. Table, bench or floor mount- 
ed. Write for literature and prices. 


Miss Flotsam, | warned you about that terrific under 


LAUKHUFF Mfg. [of current! 

2979 N. 30th St., Milwaukee 10, Wis. 

color layout is the type of artificial illumination which 
is used. If the ceiling is to provide part of the illum 


ENJOY THE THRILLS OF ination by reflecting light from the fixtures, it should 


be painted white or a light warm tone. Walls can also 





be utilized as reflecting surfaces to increase the candle 
power of your lighting. With flush ceiling fixtures, on 
the other hand, the ceiling can be painted a dark shade 


PHOTOGRAPHY with no loss of effective illumination 


Mr. George Webster is success- Where fluorescent fixtures are used, the reflecting 
ful in the exciting field of surfaces should be painted a soft tone of yellow with 
News Photography 
He wr A — some orange. Fluorescent lighting is deficient in yellow 
“I feel a great sense of grati 
tude to N.Y.I I feel 
that the wonderful facilities and the close personal 
ipervision enabled me to pro peedily toward ceiling or walls restores much of them to the illumi 
rofessional competence z 
, t ives > > ect > al 
RESIDENT TRAINING The N.Y Ree eee nation and gives people and objects a more natura 
j lab ) This be important where 


School has fourteen studios appearance can particularly 


t and red and consequently steals these colors from the 
Objects it illuminates. Painting these colors into the 


ogress 


ie COMPI psveng equippe 1. y Papa you display colored work which you want to show to 
PRINTS not merely r i 
opportunity for lasting 1c 

n almost all cases a flat paint is preferable on 


HOME STUDY COURSE sru iy ne 
you clea the ceiling and upper wall surfaces where reflection of 


Dept. teache 
YI best advantage 


you 
technique ir pare 
y printed veautifull ill and bound light d " — . s eo ? 
itten hy p Individualized g an an attractive appearance are e main con 
criticism ar eas siderations. A glossy enamel surface actually reflects less 
* VETERANS! Re 

Course available 

the G.I 


4 v-aetacaliccaaptl WE PAY HIGHEST PRICES 
NEW YORK INSTITUTE USED, DISC ARDED. FILMS, ALL SIZES 


PLASTOFILM, INC. 
0 F PH oT0 GRAPH Y W heaton, Illinois 


10 West 33 Street, New Vork 1 ama Wecke tones te 
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@ ULTRATONE magnifies each pin-point so sharply that details 


unnoticed in the original negative leap out in startling relief! 


e Every subtle shade and shadow is faithfully preserved by ULTRATONE’S 
rich tonal range — to give your enlargements the depth and 


brilliance of a contact print 


e ULTRATONE provides uniformly fine grain even at room temperature (77 F.) 


without fogging or serious effect on emulsion speed. It has long service life 
(up to 24 8x10 films/gal. in deep tank). And it will save you untold 


time and trouble — just dissolve in water for instant use 


Try ULTRATONE today. 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St. St. Lows 7, Mo. + 72 Gold St, New York 8M Y 


CHICAGO CINCINNATI CLEVELAND LOS ANGELES MONTREAL PHILADELPHIA SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and industrial Fine Chemicals 
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BRUNEAU Knee DIRECT FROM MANUFACTURER 


‘ ‘ ——PHOTO MOUNT FOLDERS— 
the finest tripod buy Picture Overall Cut Out Price 
STURDY Bet an Oe 2MK 3S ALSO 
tubular construction . dx 5 sige 994 34x 
cross-braced to elim- tee | rg 
inate vibration. ix 5 9% 4% 


% 
& 


ADJUSTMENT 


from 24 to 54 inches, 


x { -00 
x % 11.00 


PRP] t ther iten Shie i FOF 4 N.Y 
Ls & | SEND $1.60 FOR ¢ OMPLETE SAMPLER KIT, PPD. 
cranking necessary. PHOTO sit ame Gece 
: 3 | YORK PHOTO INC, 10, 22nd Sire 
— _ N ° New N.Y. 
PNEL MATIC | MOUNT ew York 11, N.Y 
CUSHION 


Lowers camera smooth ght (though there may be more glare) than does a 





360° panning. No 








ly, safely. ; iat white or color. Enamels are most suitable below, 


LIGHT .. . / 1 ¥ on surfaces which must withstand wear and tear. 








weights less than 9 Ibs. i . Whether tones are warm or cool, you'll get a 
Dt IRABLE con f brighter, more attractive interior by using components 
will last a life time. of the three primary colors of blue, red, and yellow 
ASK YOUR DEALER OK Use of umbers, siennas, or ochers produces a relatively 
WRITE US TODAY FOR 
COMPLETE INFORMATION of the surface 


i 
2] Another point to watch in getting proper illumin- 

FOX PRODUCTS CO. ation is the cleanliness of your lighting fixtures. Dust 
4716 N. 18th St. Philadelphia 41. Pa. collects quickly on, and should be removed frequently 
from both lights and reflectors. The effective candle 


dull tone and diminishes the light reflecting capacity 





power of your lighting may sometimes be doubled sim 
ply with a fresh coat of paint and cleaning of the light 
fixtures 
The apparent dimensions of the studio may also be 
V/, tf dZ, altered for the better, by proper use of color combina 
tions. A room which is excessively shallow, for instance, 
may be “deepened” by painting the side walls in light, 


SPEEDLITE warm tones and the back wall a dark, cool tone. Such 
CONVERSION a combination would be lemon yellow or light apple 


green on the sides and deep forest green or maroon, 


U N ] T Ss on the back wall. Since distance tends to darken a sur 


face; by darkening with paint you give the illusion of 





» advantages of S 
Pe distance 
ailed 


It equally desirable sometimes to horten”’ 





MAKE A PAINLESS PROFIT ON 


QUANTITY PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card x7 Sx 10 
IM $23.00 $45.00 $70.00 


M 21.00M 15.00M 65.00M 


KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 
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Photo by Loulen Studio taken at Fairport Hatcheries, Fairport, N.Y 


YOUR NEGATIVES COME TO LIFE on Haloid Photographic Papers 


All the drama and detail you have captured in your negatives 


are brought to life with realistic beauty on Haloid Photographic 
Papers. « In processing, Haloid Papers are known for their 
exceptional latitude, development tolerance and print control 


tw H f Paper 


f 


HALOID COMPANY 


HALOID STREET ° ROCHESTER 3, NY 


K 











Leading Photographers 
Select 


Kilborn’s Verditone 


To assure perfect printing for 
your prize negatives join the wise 
leaders who insist on Verditone 
. . Kilborn’s warm-toned paper 
for making portraits by projec- 
tion. You'll be delighted with 
Verditone’s unusual latitude in 


exposure and development. 


| 14 ib Kilborn’s popular Acme contact 
I Orm papers are available in matte and 
mm PHOTO PAPER COMPANY * semi-matte surfaces. Send for 


. . 4 > > ‘ y > 
Pioneers in the manufacture of quality photo paper sample of Acme and Verditone 


since 1895. today! 
2905 FIRST AVENUE E, CEDAR RAPIDS, IOWA 




















long and narrow room. This can be done by painting 


ne bock wal's brah worm and tow eer amis THE Idea Exchange 


kills all shadows and seems to bring the back wall 








closer to the front of the room. 


An excessively high ceiling can be “lowered” by We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
walls. Thus, a 16 foot ceiling can be “lowered” to 12 do any needed re-writing. Just address this 
feet by painting a deep blue on both the ceiling and department. 

the upper four feet of the walls. 


use of the proper decorating device. This consists sim 
ply of painting the ceiling a dark color, and extending 
the ceiling color the desired distance down on the 














KEEP UP ON SOCIAL NICETIES 


CLASSIFICATION OF SOME TYPICAL BY KENT BELLAH, SAINT JO, TEXAS 
COLORS AS 
COLD, WARM AND_ INTERMEDIATE 


In our opinion no studio library is complete without a 
book on etiquette, such as Emily Post’s famous reference 
@ work. We photograph most of the important weddings 
and parties in our locality and a large part of that 
COLD COLORS: BLUE, GREEN, PURPLE, SOME business comes to us because we are considered some 

SHADES OF ORCHID what as authorities on all the jillion details that people 





WARM COLORS: LEMON YELLOW, CANARY 
YELLOW, LIGHT ORANGE, ORANGE, FLAME EVENTUALLY 
RED, GERANIUM RED, ETC ~— ae Why Not NOW? 
INTERMEDIATE COLORS: CHARTREUSE, APPLE E Slickest Thing You Ever Used 


GREEN, DULL ROSE, PINK, AND SOME NICHOLS BABY POSER 
SHADES OF ORCHID a . Write For Free Circular 

or Send Check $14.50 
325 Mill St. Bristol, Pa 
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A PEERLESS FIRST! 
Brand New 4x5 


Linhof Technika Ill 


Unequalled in versatility as a press 


LINHOF and view camera, and at a price so low 
TECHNIKA III 169-50 it will amaze you! 


Camera Only 


LINHOF TECHNIKA III Camera Just a few of the many wonderful LINHOF features 
with 135mm _ F/4.7 Coated Raptar 


: @ Back swings, tilts, revolves and takes Graphic type film 
Lens in Rapax 199.50 “ii 
Shutter 


Lens is interchangeable 


LINHOF TECHNIKA IIE Camera with the Front lens standard tilts, swings, rises, drops and shifts 
new Multi-Focus Rangefinder that couples laterally 

to both 135mm F/4.7 coated Raptar lens in 

Rapax shutter AND 90mm _ F/6.8 coated Triple extension leather bellows 


Schneider Angulon wide 
angle lens in Compur Rap- 319.00 All metal body, leather covered 
id Shutter 

Compact and lightweight 





Another PEERLESS FIRST! 


KILFITT REPRISCOPE 


(Reflex Prism Scope) 
With KILAR Telephoto Lenses 
Gives REFLEX CAMERA Advantages 
To Your LEICA or CONTAX Camera 


for for 
Leica Contax 


Now you can add Eyelevel Reflex KILFIT 1 hogy Prism Scope 274 50 314 50 


ate Cils ] 
Focusing to the versatility of your coated Kilar len 


P ‘ scat ein KILFITT Reflex Prism Scope 50 50 
35mm camera The KILFITT RE With 1 I'/5.6 coated Kilar lens 314 345 
FLEX PRISM SCOPE gives you a 


ILFITT Refle sm 8 . iT ( 
harp, brilliant image, four times on pg oe ~ — Feces Lori lens 1000‘ 1045 


enlarged, right side up al special fitting for Foton, Ektra and other 


Mail and 
Phone 
Orders Get 


138 EAST 44th ST - NEW YORK 17,N Y +» MU 7-1000 / Hass Avtiant 


the block-long photographic department store 
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EVERYTHING —> PHOTOGRAPHIC 


When You Can’t Find It Elsewhere 
Write to us. 


Our Motto Is “Everything Photographic” 
and Means What It Says. 
And if you aren’t getting our monthly maga- 


zine SNAP-SHOTS, write us and we'll send 
sample copy “free.” 


GEO. INC. 





57 East 9th Street New York 3, N. Y. 








Underdeveloped Negatives! are anxious to have absolutely correct. Also, our sug 

gestions are taken seriously and when a later check 

Simply immerse your negative in 
Victor Intensifier! The image builds 
ip in 15 to GO seconds. To stop inten 


proves us to have been right, our prestige increases. 
This suggestion is especially important to any big-city 
ification, remove the negative and (makes 4 02.) photographer who wants to have his establishment ac 


rinse in running water Economical cepted as the society studio. 

Sold only by camera stores. Write for 25° 

descriptive folder No. 9-M rot SAVING ON ROLL PAPER TOWLING 
JAMES H. SMITH & SONS CORP. © sizes “9 BY J. ARNOLD DE LANCEY, BERWICK, N. S. 


Griffith, Indiana available 
If you use roll paper toweling around the studio, you 


VY : T Re can get it a great deal more cheaply if you buy it from 
the owner or manager of your gas and oil service sta 


| & T E hm s i FE { E R tion. He purchases in very large quantities and, if you 


are on good terms, can save you considerable money 
each year on this item 


SPOTTING AND SIMILAR WORK ON 
The LLOYD GLOSSY PRINTS 


BY C. H. STEMPEL, BURLINGTON, [OWA 





In my business as a commercial photographer | con 

% LOWERS sider it important to dry my glossy prints, after washing, 
RETOUCHING 
COSTS 

ie iiaitne OIL PAINTINGS ON CANVAS 


PRINT Portraits of fine quality, painted in Dutch oils 





- ‘ with a free hand technique on our guaranteed 
QUALITY Sede 
sensitized canvas. 
Also brush work on your selected rough papers. 


» ‘ DOROTHY CARVER STAFFORD 
LIST PRICE $150.00 PHOTOGRAPHERS’ ARTIST 


40 Commonwealth Ave. Pittsfield, Mass. 











LET US DO THE — 
See Your Dealer In ANTITY PH DADH ni 

or Send TODAY for Free Folder Pe 7 

936. QUALITY GUARANTEED. 


fe 
LLOYD PHOTO - ELECTRONICS CO. 
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FOR eo ase agy alata, ease... 


FROM $89.75 PLUS TAX 


W OLLENSAK 
{/6 PORTRAIT VERITAR 


Here's the Portrait Lens you asked for . . . a lens to aid you in catching on film the 
complete pictorial beauty of each portrait. The f/6 Portrait Veritar will further the 
professional photographer's skill . . . help make more saleable portraits. 

At the larger apertures the Portrait Veritar renders a delightful atmospheric 
quality of softness without destroying detail. It blends highlights, halftones, shadows. 
It suppresses unessential, wiry detail. These qualities also make the Portrait Veritar 
an excellent lens for copying old photographs. 

The f/6 Portrait Veritar is offered in 10” and 14” 
focal lengths mounted in a satin chrome finish barrel 
or shutter like other Wollensak mountings. 


DOES YOUR 

PORTRAIT LENS... 

¢ deliver a quality of 
softness? 

e blend highlights, half- 
tones, shadows? 

e suppress unessential 
wiry detail? 

e hold definition, yet 
pleasingly subdue it? MEANS FINE LENSES 

e give broad tonal range? 


IF NOT, YOU NEED 
A Wollensak 
PORTRAIT VERITAR 


For complete particulars send for descriptive literature. 


OPTICAL CO., ROCHESTER 21, N.Y. 
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We Recommend 
These Books 


We seldom carry books in stock and advertise these chiefly as 
a service to our readers, especially those in the smaller towns 
because those in large cities can see the books at their stock 
houses and get them more quickly than by ordering from us 
For this reason we sell no books on open account or C.O.D., 
but only if, in our considered opinion, they will be a valued 
addition to a studio’s reference library 


CHILD PHOTOGRAPHY 

By Josef Schneider $4.95 
FRED ARCHER ON PORTRAITURE 

By Fred Archer 5.75 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 7.50 
CHILDREN BEFORE MY CAMERA 

By Adolf Morath 5.00 
PICTORIAL LIGHTING 

By William Mortensen 5.00 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 4.00 
OUTDOOR PORTRAITURE 

By William Mortensen 3.50 
THE MODEL 

By William Mortensen 5.50 
IMAGE MANAGEMENT 

By Nicholas Haz 3.50 
FACES OF DESTINY 

By Yousuf Karsh 5.00 
FLASH IN MODERN PHOTOGRAPHY 

By William Mortensen 5.00 
FUNDAMENTALS OF POSING 

By Shepard & Meyer 2.00 
CANDID WEDDING PHOTOGRAPHY 

By Henry Lefebvre 4.00 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 7.50 
HOW TO TAKE INDUSTRIAI 
PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PEIOTOGRAPHY 

By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 

By Lewis L. Kellsey 

FECHNIQUE OF THE PICTURE 

STORY, By Mich @ Eberman 
PHOTOGRAPHY IS A LANGUAGE 

By John R. Whiting 

GRAPHIC GRAFLEX PHOTOGRAPHY 

(8th Ed.) By Morgan © Lester 

rFESTED SENTENCES THAT SELI 

By Elmer Wheeler 


CHARLES ABEL INCORPORATED 


919 Caxton Building Cleveland 15, Ohio 
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PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 








WHOLESALE DISTRIBUTION OF 


PACKARD IDEAL SHUTTERS 


Available in 13 sizes from 12" to 5” opening $12 and 


with or without built-in synchronizer 


DESIGNED EXCLUSIVELY FOR PORTRAITS 


. 
Rembrandt Portrait Camera 
Fast easy focusing, extra-large lensboard 
rising-falling-tilting back, handsome profes 
sional appearance. Packard shutter installed 
quickly and easily. Sliding car $69 50 
riage backs available. As low as * 
See your dealer or write Dept. PF4 
for full details 








1897 


Burke « James, Inc.” 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 
3215S Wabash Ave. Chicago 4, Ill. USA 


for a final inspection and minor corrections before 
eventually re-wetting them and proceeding with the 
ferrotyping. For the purpose of spotting and minor 
retouching of the dry prints | find the rather new char 
coal pencils very valuable tools. | have these in various 
degrees of hardness (or rather softness) from 2B to 6B 
They should be sharpened to a long point somewhat in 
the manner of a retouching pencil and are useful for 
correcting various imperfections in the prints, from 
spotting out pinholes or darkening more or less extensive 
areas which happen to be disturbingly white. It is also 
desirable at times to strengthen some well-defined lines 
such as are usually present in photographs of furniture 
and machinery 

To darken excessive highlights | hold the pencil 
lengthwise more or less along the plane of the print 
and apply the charcoal with a sweeping motion over 
the area, usually much thicker than appears necesary 
| follow this up with the tip of a finger, toning the de 
posit down and brushing away the surplus until the 
desired shade is obtained. It is not necessary to rub 
the charcoal into the print sufficiently to resist further 
rubbing because when the work is done the print is 
returned to the water, which may contain one of the 
squeegeeing agents if desired, and finally placed on a 
ferrotype plate. It is obvious that while in the water 
and during any handling of the wet print, considerably 
more care must be taken than usual to insure against 
removal of the charcoal. However, once the print has 
been removed from the ferrotype plate there is no 
more danger and thereafter the charcoal deposit can 
only be removed by the application of moisture. Fur 
thermore it will no longer be visible and will have be 


come completely a part of the print 





STAINLESS STEEL EQUIPMENT 


COKE HCHHESHEEEEESEESSELESESESESEE, 
A) 
127 STAINLESS STEEL 
| iil BUCKETS — Avoilable in 
two sizes—3'4%4 or 4 gallon 
\ capacity. 
SIN 


Constructed of high polish DEVELOPING TRAYS 

steel—Easy to clean— AND SINK PANS 

Leakproof —39 stock sizes Ruggedly built of high polish 
stainless steel for life-time 
wear 


= 
ALL-PURPOSE 
KS 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing—3'/, 10, 15, 28, 
48 gallon capacity. 





FILM , 

PACK DEVELOPING 

HANGERS—New, spe- 

cial construction, to hold AUTOMATIC L 

thin base film securely dur- ROCKER WASHER 

ing oll processes of de- Stainless steel double section 

veloping. sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capacity. 
TANK OUTFITS—Develop-rinse-fix-wash in one unit 


Includes 3-compartment jacket and two insert tanks. 





Send for illustrated 
catalog showing com- 
plete line. 





PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig 
Send fo, inal photo in ten different sizes. 


Free Write for samples and quantity rates. 


Catalog 


0. 
si MIG.C ' 
pone cwcneo 4 The Grogan Photo Service, Inc. 


mii ¥¢ 1120 N. Bahls Street, Danville, Illinois 











—— 


FINE STAINLESS STEEL 
High grade enlargements for Portrait and Commercial Stu DARKROOM NEEDS 
dios, any size and color. Difficult Copy and Restoration 


work from any photograph with guaranteed delivery. Fine BUILT TO BE WORTHY OF A CRAFTSMAN 
color work on portraits, exquisite Miniatures — j1wWeo 
TANKS 


WASHERS, Neg. & Print. 

SINKS 

COLOR UNITS 
s % PHOTO FINISH UNITS 
Send for et wre 
Write for Price List folder SPECIAL PRODUCTS 


’ Direct from factory to user. 
—— siiieaiiee -. w.| | ARTISAN GUILD Clever Ann's, Ouro 


Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 
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FOR YOUR ADVERTISING 
Self-adhesive tape printed to your order 
Easy to apply — costs less per day 
Write for more information to 


TOPFLIGHT TAPE CO. — YORK, PA. 


Commercial Glamour 
Continued from page 33 





(Incidentally, day rates for such ‘semi-professional mod 


Number Negatives In Broad Daylight Sr" eceitealaeitn GhEOR ta the DL. ¥. erecd He ennai 


The Stern Daylight Negative Numbering Ma- that your placement of the model does not cause her to 
hine is proved in a thousand studios . no dominate the scene . . . don’t place her in the imme 
more fumbling in the dark . . . works like magic! 
Now Available 
344x 414 Standard $15.00 
4 x5 Standard 15.00 
a ET Standard 15.00 
8 x10 Standard 18.00 Figures are used merely for accent... to help build 
a i 4 Dual 18.00 up your composition in a dramatic manner. Be sure that 
Plus Federal Tax they are doing something natural . . active, rather 
SOLD BY BETTER PROFESSIONAI than passive. Avoid a “posed” look even though you 
PHOTO EQUIPMENT DEALERS 
Circular on request from 
STERN & COMPANY 


1118 Grand Ave. Kansas City 6, Mo. When models are used a short exposure is essen 


diate foreground. Use her to direct attention to some 
portion of the product you are featuring .. . to illus 
trate a working procedure .. . to “lift up’ an unin 


teresting area . . . or cover some objectionable object 


may have them “hold still’ for the actual moment of 


exposure 





tial . . . and flash is the logical answer to many prob 





lems. Use photofloods, however, as guide lamps 


- a to see that your lighting is balanced exactly as you want 
P it. . . instead of guessing. Number One floods are the 
O Ye: AS OL same physical size as #22 flash . will focus the 


same in a given reflector. Estimate the lens opening 


PHOTO:-CLOTH required for a one second exposure with the #1 floods 


stop down two and a half stops for the equiva 
no paste—no waste—ready cut 


lent flash power of the # 22's and you won't go 
to convenient sizes , eee ee 


wrong. Open and shut . full flash, of course. If 
windows appear in your scene . be sure you give 
a short preliminary time exposure . . sufficient to 


make the daylight register . for your multiple flash 





may momentarily be of stronger intensity than the sun 








and render the windows too dark. Most modern indus 








trial plants have twenty foot-candle illumination, or 
more, over their entire area . making a short time 


exposure a simple matter. 


Get a signed release, of course, from every person 
appearing in a commercial picture. This may call for 
payment (for a single pose) of as little as a dollar, or 


A Method for Everyday Needs merely the delivery of a print... but must be in con 


When you want a negative to print a shade 
lighter here or darker there, dodging with 
Webster Negative Red affords a quick, practi PHOTO ehy | CARDS PAY 
cal solution 5 0zs., with directions, $1.79 post “ 


paid. Order from your local dealer or Webster 1000 — $2! 5000 — $99 1 GLOSSY 
Brothers Laboratory, 53 West Jackson FAST SERVICE 8 x PRINTS 


Sat Baek. De Shiavae SS. EXCELLENT QUALITY b tor $ 8.00 
For Larger Quantities 100 tor 5 00 
WEBSTER NEGATIVE RED Ree write for prices and 1900 for $55 
@, 


for DODGING ”. samples 
Phe. Calev Brothers, I41 Fulton St., Dept. P 
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Well-made album with attractively embossed covers 
in maroon, black, blue or green. Black paper mount 
ing sheets. Nationally advertised at $2.00 for 5x7 
size, $2.75 for 8x10", $4.25 for 14x11”. 


ACETATE COVERED PAGES. To keep contents bright 
and clean. Same album with 36 mounting sheets, 12 
of which are covered with heavy acetate (24 pages) 
at $3.25, $5.00 and $8.00. 


WRITE FOR CATALOG OF 


COMPLETE ALBUM LINE {Vv 
1 2 


AMBERG FILE & INDEX co. QE. °9 


1635 Duane Blvd Kankakee, III 











Ad-Color 


The Superior Color 
Reproduction Service 


The ultimate in natural “true to life’’ 
color reproduction, achieved through 
AD-COLOR’S exclusive electronic color 
control, makes full color prints available 
at prices competitive with black and 
white prints. For example 8x10’s as low 


as $1.35 in quantity. 


For Complete Information and 
Price Schedule Write To 


Ad-Color... 


PHOTO CORPORATION 
650 S. ARROYO PARKWAY 
PASADENA 1, CALIFORNIA 











NE 
Wide Range 60 to 135° F. 


CAPACITY - 3 Gals. Per Min, 


THERMOSTATIC WATER MIXER 


Gives Most 
ACCURATE 


and 


DEPENDABLE 
Control 
Obtainable 


For ALL PhotographicRequirements 


POWERS Mixers pay back their cost many times a 
year. They're a necessity for ALL photographic 
dark rooms. Doubly essential for color 
separation negatives. A must for color film 
processing. Stop losing time and money with 
inaccurate control. Install POWERS Thermo 
static Water Mixers. You'll get better quality 
negatives...eliminate costly delays and wast 
of materials. 


Control within /°—reported by many users. Pressurc 
or temperature changes in water supply lines 
do not affect the accuracy of POWERS mixers 
They give perfect control from 60 to 135° F—the 
whole range of photographic requirements 
Backed by Over 58 Years of Experience in water 
temperature control. Order a POWERS Typ: 
HVE3 Wide Range Mixer thru your photo 
supply firm or write now for Circular PD358b 
THE POWERS REGULATOR CO., 2703 
Greenview Ave. Chicago 14, Ill. 


ee 
THE POWERS REGULATOR CO. 
2703 Greenview Ave., Chicago 14, Ill. 


Please send copy of Circular PD358B and prices 
TYPE HVE3 Wide Range Mixer 


ee 


Firm 


Address 








THIS SALESMAN 


WILL SELL Z& 
EVERYONE 
HE pret g 


Give your best portraits a chance to sell more sittings for 
you. Put them where the public can see them, and put 
them in the setting they deserve — a Poblocki display 
case. Gleaming aluminum or lustrous stainless steel pro- 
vides an ideal frame for one large, or several small por- 
traits, 
Available in any size, made to mount flush on walls or 
recessed, or portable, on easels 
Completely weatherproof, (No picture spoilage in outdoor 
locations.) 
Tamperproof trong cylinder lock and invisible hinges 
Strong—a lifetime of handsome service. 
Lighting—-furnished with or without illumina- 
tion 
é A Aluminum cases—alumilited in natural, bronze, 
Attn: Mr. Ed. Poblocki or any color. WRITE TODAY. 
Dear Sir: 
My cases arrived in perfect condition; all spe- 
cification correct with startling promptness 
Bringing to an end one of the most rapid-fire, 


capably handled transactions I have ever had with — 
any manufacturer n Lano SO 


My compliments, Sir! 


POBLOCKI & SONS CO 
Milwaukee, Wisconsin 


- ——=> 
Sincerely, Barbara Ray S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 








‘ 
tract form, whereby you pay the model something of Exteriors need glamour treatment, also just 
value in return for receiving the right to make commer as much as interiors. The photographer is even more 
cial use of his person in your picture. Disregard the frustrated in dealing with immovable exterior compon 
plant owner who may tell you the models are all em ents, which he must weld into a pleasing composition 
ployees of his and a release is not necessary. No ad . .. but it can be done. From the relatively unimportant 
vertising agency will process such pictures without re real estate shot... on up to the complicated, model 
leases, no matter who the models are. When you con filled advertising illustration . . . consideration of cam 
sider that a willing employee today may be discharged era angle, source of sunlight, inclusion of clouds, people 
and hostile next week, you can appreciate the reason and other accessories is vital. Each little item seems of 


for securing a legal release every time small importance, in itself . . . but the total impact of 





RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals that are beautifully 
finished in Color Sepia Black and White by thoroughly experienced 
artists. 

Artistic Photo Mounts designed to your specifications for you exclusively. 

Frames and Mouldings of every description. The best selection in the country to choose from. 


QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


SPRAGUE-HATHAWAY, INC. 
58 Day Street Established 1874 West Somerville, 
Weddir im aming Supplie ildir Port 


rait 
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National Photocolor Has Increased 
One-Shot Color Camera Speed By 
As Much As One Hundred Per Cent! 


Increased optical efficiency of the camera’s 
beam splitting mirrors* has accomplished this 
although the full color separation provided by 
standard Wratten A, B, C, filters has been 


retained 


*These new high-efficiency mirrors can be re 


placed in old-type « 


bring them up to date 


Now, more than ever, for the finest in color reproduction choose 


NATIONAL PHOTOCOLOR ONE-SHOT CAMERAS 


For complete information and price list write: 


NATIONAL PHOTOCOLOR CORPORATION 


305 EAST 43rd STREET NEW YORK 17, N. Y. 

















Photogenic Individual ‘Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
- eliminates top-heaviness no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 
Licensed under Edgerton, Germeshausen 
& Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 
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Phone: PL-2485 Orders Filled Promptly 


PHOTO MAILERS WILLIAM & ELMA HARSHBARGER 


Artificial Flowers 
@ Better Quality @ Newer Designs For Any & All Occasions 
WEDDING BOUQUETS 


Photograph Fholoquaphs 1197 California Ave ee Akron 14, Ohio 
a cr 





their sum is really startling. Dramatization may be sole 


Site Oe . ; aie ly concerned with ao spectacular lighting effect . . . or 
Please Handle With Care Please Handle With Care! it may involve the handling of scores of people. Just 


so long as the final result has general appeal the 


‘Moder Gil” 12 SIZES photographer has succeeded. 
“Smiling Gil” IN COLOR Old Master 


@ PRICES BY 100 (MAY BE ASSORTED) Continued from page 23 
@ SPECIFY THE DESIGN PREFERRE ‘9 


ENV 100 250 5 may have been provided, and any camera and lens 

10-3 : $ 6.00 $ 5.50 3.2 in the studio or on the stage. There are many fine pho 

1-A 614x 94 6.50 $ 6.00 $ 3.75 

2B 7x 10's 7.00 $ 6.50 $6 tographers whose demonstrations of lighting and pos 

5-¢ SYexll's 7.50 S We 
$ 
$ 


: ing have materially improved the general standards of 
9 9 xiI2 8.00 
6-5 12 x15% $13.50 photography over the years, but the acid test in any 


such demonstration and not all can pass it! 
@ Board Sizes % inch smaller than envelopes. P 








the resulting negatives and the prints therefrom. 
SEND FOR 1950 PRICE LIST TODAY goes without saying that Laveccha is also a master 
THE PIERCE COMPANY technician when it comes to printing but and this 
is basic — he first gets it in the negative 
3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA Probably the portrait of which he is proudest is 








that he made of Pope Pius XII shortly before his eleva 


tion to the Papacy and while he was still Eugene Car 


AMES by Scharling dinal Pacelli, touring this country as Papal Secretary of 


State. Kindly, modest, unassuming, it is hard to realize 
that John Laveccha has been dignified by the Italian 
Government with the title of Cavaliere because, re 
freshingly, he prefers to deprecate himself and his 
achievements. Personally | feel honored and privileged 
to present in these pages this small appreciation of a 
true Old Master of the camera. 





TOO LATE TO CLASSIFY 


KANSAS STUDIO, college town. Will lease for 


50 





with privilege of buying or selling for $2,2 00 
light, expenses reasonable, equipment good. Available 


ately. Act fast if interested. Write P-63 care th journa 
WELL-ESTABLISHED California studio low overhead 
$40.00, 1949 gross $12,500.00. Leaving state, price $4,00 
Write 1-37 care this journal 





MISCELLANEOUS 





FOR SALE: Graduation caps and gowns from renta 
grey, or white, $12.00 set. Lindner, 153-PF West 
vor, WN. ¥ 





A fine portrait deserves a beautiful frame, = 
Metal frames by Scharling Silversmiths are 


made like fine jewelry, CARBERRY 
The exclusive PHOTO-SEAL CATCH pre- RETOUCHING STUDIO 


vents the back from warping and seals the 
photograph against dust. QUALITY of DISTINCTION 
Catalog upon request, 


SCHARLING & COMPANY All types of negative corrections 
755 Summer Avenue, Newark 4, N. J. 3030 W. Juneau Ave., Milwaukee 8, Wis. 
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Get PERFECT PICTURES 


WITH Syuctrou 


THE FINEST PORTABLE LIGHTS AVAILABLE NEW Syactron CANDID. Wt., — including 
Synctrons have minimum weight, maximum batteries — 6%, Ibs. Price, — plus 
light, and 1/5000 of a second flash that lets ee and ere Inexpensive A.C. acces- 
you forget camera movement, subject move- yond [a ong st ms . 
ment, shutter speed, or special film. They're ie a. rg - ae? “ei sec 
safe, sure swift, and easier to use under all as : bn mn ‘ “7 bs. — il 
hot hi iti ae ri sionals throughou e world. 
grotegrepnic conditions, indoors or ou See them at your dealer, or send for free 
literature. 


ELECTRIC & MANUFACTURING CO., INC. 


89 BRIGHTON AVE., BOSTON 34, MASS. 

















PAKOLUX “Tuple ction” 
Does it Faster, Better 
-.. at LESS COST! 





The permanent quality of your prints depends on thorough Wash your prints thoroughly — quickly at less 
washing. No other operation in print processing is so essential , cost with a stainless steel Pakolux washer 
to the lasting quality of your prints as the washing they re 
ceive \ PAKO CORPORATION 
MINNEAPOIL MINN 

“Triple Action’’—three way print agitation—of the Pakolux 
assures positive, thorough washing. With the Pakolux, your PAKO Distr 

1 coupon TODAY for 
you can be sure the high quality of your prints will 
be retained and preserved 


PAKO CORPORATION CSC 


MINNEAPOLIS 11, MINNESOTA 


Address 


Professiona 


Photographer 
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Up-To-Date Professional Know-How 


ON PORTRAITURE 


Lighting 

Posing 

Corrective Portraiture 
Retouching 

Glamour 


$5.75 Make-Up 


FRED ARCHER ON PORTRAITURE offers complete, 
specific information on the best up-to-date practice 
in modern portraiture. 

Mr. Archer does not merely provide a diagram which 
directs that particular lights be placed at a given dis- 
tance and direction from the subject. Such directions 
are useless for they can produce a good lighting only 
with one given set of lights and one subject. 

Instead Mr. Archer supplies specific, easily understood 
methods by means of which the photographer can 
see for himself, when the lights he is using are cor- 
rectly placed for his subject, and the effect he desires. 
The book covers much more than lighting, the section 
on Corrective Portraiture, for example is worth the 
price of the book by itself. 


ORDER DIRECT 
a comcea court 


~~) 
> . 


(Remittance 


+ Noes 


519 Caxton Bldg. 





FROM US 


must accompany 


CHARLES ABEL INCORPORATED 


ON “STROBE” 


What It Will Do 
What It Will Not Do 
How It Works 

How To Use It 
Monochrome or Color 


Action! $4.00 


“STROBE” — THE LIVELY LIGHT places continu- 
al emphasis on the practical usefulness of this amaz- 
ing new light source and the opportunities it offers 
for making better photographs, It is a book of work- 
ing methods, not a course in electronic theory. 

All applications to both black and white and color are 
thoroughly covered. The best techniques for exposure 
and development are given. Film selection, synchro- 
nization, triggering methods, maintenance and numer- 
ous other important aspects are fully treated. 

If you are considering the purchase of ‘‘strobe’’ equip- 
ment this book will give all the information you need 
to decide for yourself if ‘Strobe’ is what you want. 
Tells what ‘“‘Strobe” will do and will not do; how to 
select equipment best suited to your needs 


(SHIPPED POSTPAID) 


a cawena ceart 
order.) ae 


sat 
° 
\eees 


Cleveland 15, Ohio 








THE ART OF BROMOIL 
Kinley. | have been reliably informed that this little 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50x 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 


PRINTING AND TRANSFER, by M. M 


26-page 


PHOTOMOUNT SAVINGS, manufacturers prices 3x5 
$2.80/100, $26.00/1000. Write for samples, circular, 
other 335 Woodland 


book 
price list 
Glen 

3-3« 


sizes. Penn Photomounts, 


olden, Pa 


Avenue 


FLEXICHROME 


tive or 


COLOR prints 
color transparencies 
Smith Studio, Adams, 


from your black and white 
Write for prices and introductory 
Mass 4-1 


nega 
offer 


8x10 oated, in 


1115 Fifth Ave 


ANGULON wide angle 
$125.00. Hendel's, 


Compur shutter, like 


new Coraopolis, Pa 4.) 


WORLD'S 
able for 


LARGEST 


your 


lens stocks. Some outstanding values 
Satisfaction guaranteed. 10” F/5 rapid 
stops, $44.50; 10” F/4.5 Rembrandt 
shutter, $119.50; 12” F/4.8 Rembrandt pic 
barrel, coated, $139.50; 12” F/3.5 portrait Euryplan 
in barrel, coated, $94.50; 12” F/4.5 Gundlach Radar, in Betax 
$149.50 14” F/3.8 Voigtlander portrait, Waterhouse stops 
$69.50; 15” F/5.6 Spencer Portland, in barrel, coated, $44.50 
We have the lens you need. Write us today. Send this ad for 
complete lens list and catalog. Burke & James, Inc (Since 
1897) 321 S. Wabash Ave., Chicago, II!., Att: Paul Palmer. 4-1 


avail 
trial 
rectilinear Waterhouse 
portrait, in Betax 


torial, in 


Write for prices or send film 
7273 Santa Monica Boulevard 
ept. D. Hollywood 46, California 


LABORATORY 
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WORLD'S MARKET for lenses 
money. Lowest prices. All goods 
Clearance Sale. 24” Goerz Berlin Dagor 
Cart Zeiss Apo Tessar and prism F/9, 
Dogmar F/5.5, $200.00; 16%” Goerz 
19” Goerz Apo Artar F/11 like new 
Process lens, Series V, with prism, F/8, $200.00; 16%” Heliar 
F/4.5, $180.00; 14” Heliar F/4.5, $175.00; 17” Voigtlander 
Collinear Series I! F/6.3, $175.00; 19” Goerz Dagor F/7.7, 
n barrel, like new, $250.00; 20” Bausch & Lomb process anas 
tigmat with prism, new, F/10, $250.00; 20” Carl 
F/4.8, $200.00; 18” Dalimeyer Stigmatic Series |! 
house stops, $100.00; 17” Turner-Reich Series III 
F/6.8, $150.00; Bausch & Lomb Protar Series Vi! A, combina 
18”, 24”, in Acme shutter, $175.00; 14” Schneider 
Xenar F/4.5 $180.00; 10” Kodak Ektanen enlarging 
$100.00; 10” Voigtlander Collinear Series I! F/46.3 
$50.00; 14” Hugo Meyer Aristostigmat F/6, in $140.00; 
14” Carl Zeiss F/4.5, Turner 
Reich F/6.8, new, triple convertible 6". 
Acme shutter, $160.00; 15” Turner-Reich F/7.7, new, triple con 
vertible combinations 24” 36”, Betax shutter $245.00; 12” 
Goerz Dagor F/6.8, new, in barrel, $230.00; 12” Heliar F/4.5 
$140.00; 12” Bausch & Lomb IC Tessar F/4.5, equal 
$140.00; 12” Schneider Xenar F/4.5, like new, $140.00 
Goerz barrel, Series Ill F/6 $100.00; 30” 
Goerz Artar F/12.5, $300.00. Hundreds State 
ments. Fifty years without a displeased customer. Joseph Smith 
735 Fulton St., Brooklyn 17, N. Y 4.) 


Consult the Old Reliable and 
sent on 15 day trial 
F/7.7, $300.00; 12” 
$200.00; 16%” Goerz 
Celor F/5.5, $150.00; 
$200.00; 18” Cooke 


save 


Zeiss Triplet 
F/6, Woter 
Anastigmat 


tions 12” 
new, lens 
in borre 
barrel, 

$300.00; 10%” 


combination 18” 


Tessar in borrel, 


like new 
new 
10%" 


Dagor n 


more require 





= 2 — Backgrounds in — 1 
Roller Screen and Stand 
54"w x 96” Bik & Grey $22 
72”"w x 96" Bik & Grey $34 
Black & Grey Velour 

52"w x 90" with Stand $29 
All Sizes, Colors, Studio Draw 
Drapes, Roller Screen Samples 
Estimate, Send Sizes 

CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr., Chicago 6 


PORTABLE 




















Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organization 


Dates 


Headquarters 
Hotel 


City For Information 
Write 





Indiana Assn. 
of Photog. 


Raymond Stuart, Sec., 
502 Central Ave., 
Connersville 


Indianapolis Lincoln 





North Carolina 
Photog. Assn. 


Apr. 23-25 


Robert G. Hodgkin, Jr., Sec., 
224% Park Ave., Wilmington 


Winston-Salem Robert E. Lee 





Prof. Photog. of lowa 


May 7-9 


R. K. Sunderbruch, Sec., 
831 W. 4th St., Davenport 


Des Moines Savery 





Illinois 
Photog. Assn. 


May 14-16 


Pere Marquette Frank L. Rissi, Sec., 115 W. 
Main St., Collinsville 


Peoria 





Prof. Photog. Assn. 
of Pennsylvania 


May 14-16 


Penn-Albert Victor A. Rehula, Jr., Sec., 


Charleroi 


Greensburg 





“Little International” 
No. Dak. & West. 
Canada 


May 22-24 


American Legion Orlando K. Scherling, Sec., 
Club Rooms 113 Broadway, Fargo 


Fargo 





Florida Photog. Assn. 


May 25-27 


Robert E. Dittrich, sec., 
Box 1451, Orlando 


Tampa 
Terrace 


Tampa 





Arkansas Prof. 
Photog. Assn. 


June 18-19 


Richard A. Smart, Conv. 
Mer., 707 W. 7th St., 
Little Rock 


Little Rock Marion 





Mississippi-Alabama 
Assoc. Photogs. 


June 26-27 


Birmingham Tutwiler Mrs. Harvey D. Sale, Sec., 
2 


- Mth St., 


Gulfport, Miss. 





American Soc. 
of Photogs. 


June 28-30 


Laurence W. Blaker, 
M.Photog., Sec., 
Manhattan, Kans. 


Denver 





Rocky Mountain 
Prof. Photog. Assn. 


June 29-30 
July 1 


Shirley- Sec., 


Savoy 


Carryl White, 
Price, Utah 


Denver 





Wisconsin Prof. 
Photog. Assn. 


July 16-19 


Marvin E. Helgesen, 

M.Photog., Conv, Chrm., 

203 E. Milwaukee St., 
Janesville 


Milwaukee Schroeder 





Photog. Assn. 
of America 


Aug. 14-18 


A. R. Buehman, M.Photog., 
Exec. Mgr., 701 Caxton 
Bldg., Cleveland, Ohio 


Chicago, Ill. Stevens 





Montana Photog. 
Assn. 


Aug. 24-26 


Clarence W. DeWalt, Sec. 
Union Bank Bldg., Helena 


Helena Placer 





Prof. Photog. 
Assn. of Nebraska 


July 30 - Aug. 


E. W. Arnold, Conv. Chrm., 
4532 S. 24th St., Omaha 7 





Maritime Prof. 
Photog. Assn. 


Sept. 4-5 


Clinton Weizel, Sec.-Treas. 
St. John, N. B. 


Fredericton, N. B. 





Photog. Assn. 
of New England 


Sept. 17-19 


Philip G. McKeen, Sec.- 
Treas., 66 Merrimack St., 
Haverhill, Mass. 


Boston, Mass. Copley-Piaza 





Minnesota Prof. 
Photog. Assn. 


Sept. 25-27 


Torg Knudsen, Sec., 


Montevideo 


Minneapolis Radisson 
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CLASSIFIED ADVERTISING 


Count each word or number including name and address and, 
rd; Minimum charge $2.00 f box number is wanted, add five words. Terms h as 5x7, 
OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word 

Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to the 

FOR ANSWERS IN OUR 50c additional for box number first of any month appear in the issue which goes 

‘ yuests for or offers to send photo mail the 5th of the following month 

number ad FOR MORE DETAILED INFORMATION concerning 

System, Confidential Service, etc write for rate card 


TUATION WANTED and HELP WANTED: Ten cents (10c) per 


and forwarding inau 
permitted in 


ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence 
Charles Abel Incorporated, 519 Caxton BI velan 


Ohio 


ACCOMPANY 
GURE THE ¢ 


are 


PORTRAIT & COMMERCIAL studio and 
city, 60,000. Well established business. Sale include 

building designed for photography, well arranged, and 
bath bott 
Good 


tant tank property Middlewest 
Liberty matt c belt gas ndustrial 
B printer Pako Junior business 
rofessic | 2 $100.00 Apa good equipment. House on same lot, four rooms and 
nter 2 55.00; 5x7 Eastman Auto buildings have automatic heat. All only three years old 
photo copy) ocation, good business, 50-50 portrait and « rcia no 
Price complete $25,000.00. Mortgage of $10,000.00 
journal 4 


mode! 


matt dryer 
Lenz washer lead coated cor Kodak work 
teel deep fixing bath (new ould be assumed. Write P-62 care this 
teel trays (new) $11.50; 24” Stain 
> new) $30.00; Jumbo Pako Doper 
M20 Morse printer new, $195.00 
ens, the fine soft tens, $75 RETOUCHING AND COLORING 
$40.00; 15%" Velostigm 
$150.00; 1 RETOUCHING SPECIALIST, finest quality, promr 
guaranteed. Mrs. Roy Hester, 1645 Orlando St 








borrel 
diffusing adjustment $ 
one of the finest $157 00; 


rints. paper 
Mann 
4-tf 


Tessar F/4.5, sharp, portrait lens, Compou Ga 
Tu 


rner-Reich F/6.8 phax 
+ of our lerne ever . * EXCEPTIONALLY FINE hand brush oils. On sepia 
Mid-West Photo Sup "3 ‘L‘' $4.00 per head, cash with order. Florence Carver 

: 3 Warren Ave Troy, New York 


applied and expertly 


PORTRAIT NEGATIVE retouching finely 
modeled. Prices according to head size and « 
required. William J. McCune, 76% £E. Main St., Amsterdam 


N 


amount of work 








EXPERT RETOUCHING. Prompt service. Profe 
ferred. Prices on request. Sample free. Ruth 


Custer Road, Bethesda 14, Md 





HELP WANTED 


nsertion of an advertisement under He 
ries with it the obligation on the part of 
answer every response to his advertisement 
a postcard, and to return samples of work, et 
The publishers will appreciate being advised when 


oyee 


e fail to accord this courtesy to emr 











SALESMEN, portrait photographers preferred, to den 
sell Macvan Twin Lens Reflex Studio Cameras and 
equipment. Macvan Manufacturing Company, 2095 
San Diego 1, Calif 
e e s SALESMAN WANTED to carry high cla 
aehler Oil Paintings mt Snel, diate Saran apne 
eral ommission, choice territory open 
journal 
a 
on sensitized canvas RECEPTIONIST, sales woman, age 25 to 35 year 


n prominent Detroit Studio. Must be experienced 


ales promotion. In letter outline specific 


details of positions held. Write $-22 care 


THAYER & CHANDLER AIRBRUSH 


{ r ol il bl ae 1 7 Cc ’ e , 
for the perticular artist 


Why w 


THE WALTER GAEHLER CO. | 
104 S. State St Syracuse 2, N. Y. - HAYER ¢ CHAN 
YiO W VAN BUREN ST.. CHICAGO. ILL 
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Professional Dealers Who Want Your Trade 








AKRON, OH!O—Metzger 
Main Street; 


Photo Supply Co., 
52 East Mill Street 
ATLANTA 3, GA.—fastman Kodak 
Street, North East 
AUSTIN 21, TEXAS—Capito/ 
Street 
BALTIMORE 24, 
BALTIMORE, 
Street. 
BIRMINGHAM ALA.—Johnson 
North 20th Street 
BOSTON 
Street 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street 
BUFFALO 3, N. Y.—J. F. Adams Co., 529 Main Street 
CHICAGO 2, ILL.—£Eastman Kodak 133 North Wo 
bash Avenue 
CHICAGO 3, ILL.—Mid-West Photo Supply Co 
Street 
CHICAGO 6, ILL.—Norman-Willets Co., 
Street 
CINCINNATI 
Street 
CINCINNATI, OH|O—The Huber Art Co 
CLEVELAND 15, OH|IO—Eastman Kodak 
Road 
DALLAS 1, 
Street 
DENVER 2, COLO.—E£astman Kodak Stores, Inc 
Street 
DETROIT, 
Street 
INDIANAPOLIS 
ington Street 
KANSAS CITY, MO 
Street 


1091-3-5 South 


Stores, Inc., 231 Peachtree 


Photo Supplies, 2428 Guadalupe 


3808 
MD—Maryland Photo Stock Co 


MD.—Gamerman’s, Eastern Avenue 


219 North Liberty 


Photo Supply Co 


10, MASS.—Eastman Kodak Stores, In 


Stores Co., 
East Adams 


316 West Washington 


OH!|O—Eastman Kodak Stores, Inc., 27 West 4th 


124 West 7th Street 


Stores, Inc., 806 Huron 


TEXAS—Eastman Kodak Stores 1504 Young 


1635 Califor 


MICH.—E£astman Kodak Stores, In 


IND.—The H. Lieber Company, 24 West Wash 


Eastman Kodak Stores, Inc 


LOS ANGELES, CALIF.- 
Hill Street 

MEMPHIS, TENN.—The 
South Court Avenue 

MEMPHIS 3, TENN 
ison Avenue 

MILWAUKEE Wis 
Milwaukee Street 

MINNEAPOLIS 2 
South 5th Street 

NASHVILLE 3, TENN.- 
Street 

NEW ORLEANS 9, LA 
Street 

NEW YORK CITY—E£astman Kodak Stores, Inc 
Street (off Fifth Avenue); Madison 
745 Fifth Avenue at 57th Street 

NEW YORK 19, N. Y.—Medo Photo Supply 
West 47th Street 

NEW YORK CITY—George Murphy 57 East 9th Street 

NEW YORK CITY—Willoughby’s 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc 

SAN ANTONIO, TEXAS 
nue E 

SAN FRANCISCO 
Street 

SEATTLE, 
Avenue 

SYRACUSE 2, N. Y 
Warren Street 

TOLEDO, OHIO—George lL 

WASHINGTON 1, D. C 
Streat, North West 


Eastman Kodak Stores, Ir 643 South 


Memphis Photo Supply Co 


West & Wirth Photo Supply Co 


Eastman Kodak Stores 


MINN Eastman Kodak Stores, Inc 


Geo. C. Dury 420 Union 


Company 


Eastman Kodak Stores, Inc., 928 Canal 


One West 39th 


Avenue and 45th Street; 


Corporation 


Inc., 


Inc., 


1109 Locust Street 


Southwest Photo Supplies, 403 Ave 


CALIF 


Eastman Kodak Stores, in 


WASH Eastman Kodak Stores 


Francis 


Hendricks Co 


Kohne, Inc 
Fuller & d’Albert 








GOOD PHOTOGRAPHER who can also do darkroom work for 
high studio in central Fletcher 218 W. Main 
Urbana, Ill 4-] 
SALESMEN WANTED line wedding albums priced 
right. Old established manufacturer. Several territories open 
Advise lines carried. Write A-9 care this journal 4-\¢ 
STUDIO OWNER in 
tending Winona 
equipped studio in 
April or May 
nothing 


class Illinois 


outstanding 


thriving Texas 


Lake school this 
the hands of a 


community who will be at 
summer place fully 


photographer 


wishes to 
reliable 
to October. | pay you 
Studio rent and 


from 
nothing, you pay me 
$55.00 a 


amount of 


utilities average month 
No other expense All Your 
depends on Write D-41 care this 
journal 4-1 
WANTED AT ONCE 


executive experience 


profit is yours 


ability and 


profit 


your experience 


portrait photographer 
Must have had five years 
ability required. Include photograph with 
te Jafay Photographs, Daniels & Fisher Tower 
Colo 4-) 
WANTED AT ONCE, wedding consultant for 
experienced in soliciting and selling bridal Send 
photo with detailed application to Jafay Photographs, Daniels 
& Fisher Denver, Colo 4.1 


with business and 
with large por 
trait studio. Selling 
application. Wr 
Denver 


portrait studio 


photography 


Tower, 





SITUATION WANTED 


The insertion an advertisement under 


with 


Situat 


carries 


gation on the part f 
to answer he receives in response 


tisement for po r f only with a post 


lishers will being advised when 


to accord this ourtesy to employer 











AMBITIOUS PHOTOGRAPHER, 37 years old 
thorough 
retoucher 


ence practical knowledge of photography 
lémm for TV, te 
and art school background, will accept position w 

chief photographer or any 
and originality may be useful. App! 
negatives of exceptional quality and uniformity, but 
others and handle 


Write K-51 


man darkroom man, 


firm as other positior 
cant can not 
personnel. Family 


man present 


care this journal 


YOUNG LADY, 
n finest negative retouching. Good reference 


Y.W.C.A., 


experienced general photographer special 
Southwest stote 


preferred. Iris Grimm, Miami, Fila 4 


PROCESS PHOTOGRAPHY 
(ONE SHOT ONLY-SAME AS HOLLYWOOD) 
THESE SAMPLE SHOTS WERE. MADE BY 
DE HAVEN STUDIOS OF CHICAGO 


USING 1000W 


FOWLER CO. 


398 Rett ARR LR Be POOR RATT RE LT: FA 


GOLDIE SLIDE PROJECTOR AND A 40x50 IN 


KLEARCITE SCREEN 


750 S. WABASH _ CHICAGO 
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Holson Binders, Inc. 762 WYTHE AVENUE Brooklyn 11, New York 
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7---—- A KODATRON 


| 


STUDIO SPEEDLAMP 


Capturing the fleeting changes in mood mirrored in a 
child’s face is easy with Kodatron Studio Speedlamps. 

One Kodatron Studio Speedlamp, in 1/5000th of a 
second, provides you with sufficient light at 7 feet for a 
fully exposed negative on an ordinary portrait pan... 
even when stopped down to {/16 to obtain sufficient 
depth to cover the squirmings of a tiny sitter. And 
there is no heat or glare to distract or antagonize yout 
subject. 

With a Kodatron Studio Speedlamp. you create new 
fields for yourself...in child portraiture ...or in more 
truly character-expressive portraiture of their elders 


Ask your Kodak dealer for a demonstration. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





Kodak Opal Papers 


Portraits that seem to have breathed into them the pulsing warmth 


of life are those that are printed on Kodak Opal Paper. 


To match the mood you wish to recreate on paper and to match 
the personality of your subjects, Kodak Opal Papers are available 
in thirteen different surfaces; several of them on “Old Lvory” 
tinted stock as well as on “Cream White.” Ask your Kodak dealer 
for Kodak Opal Paper. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


Ketial 


TRADE MARK 





